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Tang Cultural Media holds a significant position in China's outdoor media market, currently owning 52 media points and covering
24 major cities nationwide. The company's total owned media resources rank among top in the industry, excelling not only in
quantity but also in quality and influence. As the resource map continues to expand, Tang Cultural Media is committed to further
enhancing its market competitiveness. Through continuou:

and ensure the provision of the most extensive and effective communication platforms for its clients.

ation and optimization, the company aims to lead industry trends
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BEIJING.
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Jun Tai Department Store at Xidan

SEXEHE R (FERILm)
SoShow Mall at Chongwenmen (West and North)
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National Travel Building at Jinbao Street
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Beijing, China's political and cultural center, stands as one of the most influential cities
globally. With its rich historical heritage, modern urban landscapes, and thriving economic
development, Beijing attracts international attention as a premier destination. Whether it's
the ancient Forbidden City and Great Wall or the contemporary CBD and international
shopping centers, Beijing offers diverse cultural and commercial activities, presenting
abundant opportunities for advertising campaigns.




JUN TAI DEPARTMENT STORE AT XIDAN
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Commercial: The most prominent and largest outdoor LED screen in Xidan, the most favored commercial
district among fashion-conscious consumers. Effectively reaches affluent consumers in the high-end fashion
sector.

Thoroughfare: Located at the intersection of Chang'an Street and Xidan Street, the core east-west
thoroughfares in Beijing. Covers both the traffic on Chang'an Street and foot traffic in Xidan shopping
district simultaneously.

Business: Surrounded by major financial institutions such as China Everbright Bank and Industrial Bank,
with Financial Street just a kilometer away. Home to numerous world-renowned corporations, making it one
of China's mature and upscale business districts.
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Xicheng District, West side of Xidan North Street, Jun Tai
MEDIA LOCATION Department Store, facing east
I ER ) 2
DIMENSIONS 54.4m (W) x13.44m (H) =731m
=F(8) . .
OPERATING HOURS 06:00—24:00
BAZER
DAILY FOOT TRAFFIC 700,000
FRIME R
SCREEN PIXEL Ultra-HD 4080 (W) x 1008 (H)
EFIFIH (RMB) 15"=725,000 30"=1,208,000 (60 times/d)

15”=1,378,000 30”=2,297,000 (120 times/d)
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SOSHOW MA:LL AT CHONGWENMEN (WEST & NORTH) oy AR =510k 5 T A4 5575 SRt
#_ - - Dongcheng District, Chongwenmen Outer Street and Huashi
3 2 I j :% % ﬁﬂ i& ( E Inl *u j t Inl ) MEDIA LOCATION Street, facing west and north
AIAERR 7.7m (W) x16.3m (H) =125.5m (FG@West)
Bl EXIEEENSISHEERNSERLREN, ERAREWY. RRERD. BRMF—E&L DIMENSIONS 7.7m (W) x16.3m (H) =125.5nf (dLENorth)
HEEHERG, BESREERSE, HENKES. _ A
Fig: "EPRBMETINSHE, 2S48, 5SHLE, MORAHLEDARRESEY IHEE 2 AT [E] 07:30—22:00
REARNL, BHESTRENTRELEDIMERIIE. OPERATING HOURS
pr=y
Commercial: Commercial: Chongwenmen Business District is positioned as a "youthful commercial hub E AE”"’ 450,000
leading fashion trends," serving as a comprehensive center for shopping, entertainment, leisure, dining, and DAILY FOOT TRAFFIC
audiovisual integration in the central area of Beijing. Surrounding it are high-end residential areas with
strong purchasing power. EFQM%%
Thoroughfare: The "Wangzi" transportation network facilitates convenient access in all directions, - 640 (W) X 1360 (H)
intersected by Metro Lines 2 and 5. Special-type LED screens strategically cover both vehicular and SCREEN PIXEL
pedestrian traffic in the Chongwenmen Business District, fostering limitless creative possibilities with LED
displays. BFIEIH(RMB) 15"=66,000 30”=110,000 (60times/d)
WEEKLY RATE 15"=125,000 30”=208,000 (120times/d)



NATIONAL TRAVEL BUILDING AT JINBAO STREET
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Commercial: Jinbao Street is renowned as "China's most high-end commercial street," featuring a collection
of luxury brand stores and numerous high-end car dealerships. It is a truly ultra-high-end shopping
destination.

Thoroughfare: Located at the intersection of Dongdan North Street, Jinyu Hutong, and Jinbao Street, the
area experiences heavy pedestrian and vehicular traffic. The dual traffic lights at the crossroads provide
ample waiting time for the screen to capture attention.

Business: Jinbao Street is adjacent to the Dongcheng government office area and the Ministry of Foreign
Affairs Street, attracting a dense concentration of government officials and business personnel, enhancing
the area’s rich governmental and business atmosphere with numerous related interactions.
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Dongcheng District, Above the entrance of the China Travel Service

MEDIA LOCATION Building on Jinbao Street, facing northeast, with a curved screen
gj,ﬁ,,)n“éﬁ,i,'sqlo,\,s 14.616m (W) x23.8m (H) =347.9m
?IFFEEEFING HOURS 08:00—21:00
EiifEEOTTRAFHC 350,000
;Ec@fi PIXEL 640 (W) x 1360 (H)
BT (RMB) 15"=392,000 30”=653,000 (60times/d)

WEEKLY RATE 15”=745,000 30”=1,242,000 (120times/d)
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West Nanjing Road Jing'an Temple Paramount
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Jin Mao Tower East at Pudong Century Avenue

FRAEKE—B1088
East Nanjing Road No. 1 Department Store 1088

EEREE=4EXE
Lansheng Building at Huaihai Road
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Jin Mao Tower West at Pudong Century Avenue
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Shanghai, known as one of China's most international and modern cities, blends the essence
of Eastern and Western cultures. As a crucial hub for global finance, trade, and technological
innovation, Shanghai boasts a thriving business environment and world-class modern
architecture while preserving its rich historical heritage. From the international ambiance of
the Bund to the classical charm of Yu Garden, and the modern skyscrapers of Pudong,
Shanghai epitomizes unparalleled diversity and allure, offering an abundant stage and
creative space for global brands and advertising campaigns.



JIN MAO TOWER EAST AT PUDONG CENTURY AVENUE
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Commercial: Adjacent to Shanghai IFC Mall, which boasts an annual revenue in the hundreds of billions, it
has the highest number of international high-end brand stores among domestic malls.

Thoroughfare: Jin Mao Tower faces the Oriental Pearl TV Tower and connects with Metro Line 2, facing
Century Avenue and near the Yan'an East Road Tunnel entrance. It is a crucial hub for traffic from Pudong to
the city center. The LED screens can effectively capture the attention of people stuck in traffic during peak
hours.

Business: Jin Mao Tower is located in the core of Shanghai's Pudong area - Lujiazui Financial Center, known
as the "Far East Wall Street." It is currently the largest and most capital-intensive CBD in mainland China,
hosting numerous renowned financial institutions and multinational companies.

AN HEXEREANERRERIE PR

FRIRAIE Pudong , Century Avenue, East Wall of the Podium of Jin Mao
MEDIALOCATION | ’ Tower, facing east
FIALER 2
26. W) x 10. H) =285.1
DIMENSIONS 6.9m (W) x 10.6m (H) = 285.1 m
=8 _ _
OPERATING HOURS 08:00—22:00
HAZER
DAILY FOOT TRAFFIC 580,000
MR

SCREEN PIXEL

2000 (W) x 786 (H)

BT (RMB)
WEEKLY RATE

East: 15”=272,800 30”=455,000 (60 times/d)

East: 15”=518,000 30”=863,000 (120 times/d)

East + West: 15”=351,800 30”=586,000 (60 times/d)
East + West: 15”=668,000 30”=1,113,000 (120 times/d)



WEST NANJING ROAD JING'AN TEMPLE PARAMOUNT
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Commercial: Jing'an Temple area is a heavyweight commercial district at the heart of Shanghai's central
axis, housing numerous world-class luxury brands and targeting high-end consumers precisely.
Thoroughfare: Strategically located at the bustling intersection of Nanjing West Road and Huashan Road,
facing heavy pedestrian and vehicular traffic. Close proximity to Shanghai's major transportation artery,
Yan'an Road Elevated Highway, and serviced by Metro Lines 2 and 7, along with numerous bus routes,
ensures substantial traffic flow.

Business: Encompassing the core area of Jing'an "International Business Port," surrounded by high-end
office buildings where large screen advertisements are prominently displayed, visible to numerous
international brand enterprises.
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Jing'an District, intersection of Nanjing West Road and Huashan

MEDIA LOCATION Road, facing east, curved
g{gﬁ,gws 36.66m (W) x14.19m (H) =520.4nf
ffzgﬂme HOURS 07:30—22:30
Epﬁfﬁ)m TRAFFIC 1,100,000
?é@fi PIXEL HD 2232 (W) x 864 (H)
BT (RMB) 15"=529,000 30”=882,000 (60times/d)

WEEKLY RATE 15”=1,005,000 30”=1,675,000 (120times/d)
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LANSHENG BUILDING AT HUAIHAI ROAD
HBER=FKE

A ImE EBROARITEREE, BABWMII, BNSRERE.
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Commercial: Located near Shanghai's central People's Square, a well-known commercial district
surrounded by numerous shops, creating a strong shopping atmosphere.

Thoroughfare: Situated on the bustling Huaihai Road, an important traffic artery in Shanghai's central
commercial area, and home to the largest LED screen visible from the Yan'an Road Elevated Highway.
Business: The largest LED screen visible from the Shanghai Municipal Government, surrounded by
numerous business buildings, making it part of Shanghai's core business district.

2 12)453 [T ]

PYTT
)\ P

BHEX AR 5 ESKRERBCL #it RE

IR Huangpu District, intersection of People's Square and Huaihai
MEDIA LOCATION Road éommercial area, facing north, curved screen
FIALER 2
72 W) x16.32 H) =501.
DIMENSIONS 30.72m (W) x16.32m (H) =501.3m
=FEAE _ _
OPERATING HOURS 07:30-23:00
S PN
DAILY FOOT TRAFFIC 880,000
JZ2UNEES
SCREEN PIXEL HD 1920 (W) x 1020 (H)
BTIFIH(RMB) 15"=527,000 30"=878,000 (60times/d)

WEEKLY RATE

15”=1,001,000 30”=1,668,000 (120times/d)



EAST NANJING ROAD NO. 1 DEPARTMENT STORE 1088
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Commercial: Nanjing Road Pedestrian Street—China's premier street and the most representative
commercial pedestrian street, with world-class influence. As the top commercial center in Shanghai, it is
located in the city center, surrounded by major malls and shopping centers, and extends east to the Bund,
making it a prime destination for shopping and tourism.

Thoroughfare: Covers the traffic flow of Nanjing West Road, with multiple rail transit lines passing through.
People's Square Metro Station is the busiest station in Shanghai, providing direct access to Nanjing East
Road Pedestrian Street.

BHXERARE (NG A

B E . ¥ A
MEDIA LOCATION Huangpu District, East Nan_Jlng Road (near Liuhé Road),

facing southwest, curved screen
BIAEAR ) 2
DIMENSIONS 40.90m (W) x26.60m (H) =1088m
= FRA(E] _ _
OPERATING HOURS 08:00—22:30
BAZER
DAILY FOOT TRAFFIC 700,000
J=2UNEES

HD 4672 (W 40 (H

SCREEN PIXEL 672 (W) x 3040 (H)
BT (RMB) 15”=520,000 30”=867,000 (60times/d)

WEEKLY RATE

15”7=988,000 30”=1647,000 (120times/d)
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MAO TOWER WEST AT PUDONG CENTURY AVENUE
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Commercial: Adjacent to Shanghai IFC Mall, which boasts an annual revenue in the hundreds of billions, it
has the highest number of international high-end brand stores among domestic malls.

Thoroughfare: Jin Mao Tower faces the Oriental Pearl TV Tower and connects with Metro Line 2, facing
Century Avenue and near the Yan'an East Road Tunnel entrance. It is a crucial hub for traffic from Pudong to
the city center. The LED screens can effectively capture the attention of people stuck in traffic during peak
hours.

Business: Jin Mao Tower is located in the core of Shanghai's Pudong area - Lujiazui Financial Center, known
as the "Far East Wall Street." It is currently the largest and most capital-intensive CBD in mainland China,
hosting numerous renowned financial institutions and multinational companies.

AN HEXEREANERRERIE PR

RIS Pudong, Century Avenue, West Wall of the Podium of Jin Mao
MEDIA LOCATION | ’ Tower, facing east
FIALER 2
21.7 W 13.44 H) =292
DIMENSIONS 6m (W) x13.44m (H) =292m
=8 _ .
OPERATING HOURS 08:00—22:00
HAZER
DAILY FOOT TRAFFIC 580,000
MR

SCREEN PIXEL

1088 (W) x672 (H)

BT (RMB)
WEEKLY RATE

West: 15”=167,600 30”=279,000 (60 times/d)

West: 15”=318,000 30”=530,000 (120 times/d)

East + West: 15”=351,800 30”=586,000 (60 times/d)
East + West: 15”=668,000 30”=1,113,000 (120 times/d)



M

KAREL 1
Tianhe OneLinkWalk Plaza
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Guangzhou, the capital city of Guangdong Province, as a major economic and commercial
hub in southern China, is a vibrant and modern international metropolis. With its rich
historical culture, thriving commercial environment, and comprehensive transportation
network, Guangzhou attracts numerous renowned domestic and international brands and
enterprises. Core business districts like Tianhe and Zhujiang New Town are home to high-
end shopping centers and top-tier office buildings, drawing a large number of high-
spending consumers and business elites. Guangzhou's advertising market offers immense
potential and influence, making it an ideal location for brand promotion and marketing
campaigns.
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TIANHE ONELINKWALK PLAZA

RARBEILT 17

Al RuUBREEREERANEE, BERTH. EZH 15FSTARERAR L, HELEEERE
AMBHEEEMall, R3IRSERREHEE, EMSIH.

TE: BERUBSHBRBAER, SHRMBERARETEIRRILT TEMHAR

A UTWIINS RadECBD L, B, MEALTEAES, ASHZEKE.

Commercial: The Tianhe Road business district is the largest in South China, encompassing several large
and well-established commercial entities such as Teemall and Victoria Plaza. One Link Walk, a massive
composite mall within the district, attracts numerous international brands and is positioned as a high-end
destination.

Thoroughfare: Covering the pedestrian and vehicular traffic on Tianhe Road and Tiyu East Road, seamless
integration with multiple metro lines and bus routes ensures ample foot traffic.

Business: Located at the core intersection of Zhujiang New Town and Tianhe North CBD, the area is densely
populated with white-collar workers and expatriates, creating a strong business atmosphere.
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FRARIE Tianhe District, intersection of Tiyu East Road and Tianhe Road
MEDIA LOCATION ' facing northwest, curved screen’
AIAREFR 2
44.2 W 12.2 (H) = 2
DIMENSIONS m (W) x (H) =539.2m
= FEA(E] _ .
OPERATING HOURS 08:30—22:30
o 950,000

DAILY FOOT TRAFFIC

Z3UNEES
SCREEN PIXEL

Ultra HD 4416 (W) x 1216 (H)

BT (RMB)
WEEKLY RATE

15”=661,250 30”=1,102,000 (60 times/d)
15”=1,256,000 30"=2,093,000 (120 times/d)
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TIANHE NORTH SINOPEC BUILDING
RAlkFAMALKE

MLBREFERONKIN BB ZEE, ER. 8. AESFNIABRREGFHEE, AWSEER

ENRAICERABERERE, = TMIIEFRERE.
KL= MESFERKRENCBD, MPEN ZAROKNRATILES R ERIMEATE MEENE
Hehx7E, CFRIT. KMFEMRAMBASHEZXE, REERSFREFERSHER

Commercial: Adjacent to Tianhe Sports Center, the Tianhe Fashion Shopping Plaza district hosts renowned
retailers such as IKEA, ParknShop, and Vanguard, creating a vibrant commercial atmosphere.
Thoroughfare: Facing Tianhe North Road and Sports West Road, with three red light positions ensuring
maximum visibility.

Business: Tianhe North CBD is Guangzhou's most vibrant business district, anchored by CITIC Plaza. It's the
preferred location for multinational corporations entering Guangzhou, including Procter & Gamble, HSBC,
and AIA, among others. The area boasts numerous Grade A office buildings and upscale residences.
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FRIRAIE Tianhe District, intersection of Sports West Road and Tianhe North
MEDIA LOCATION ’ Road, facing northeast, curved screen
AT ER 2
17.9m (W 7m (H) =119.

DIMENSIONS 9m (W) x6.7m (H) 9.9m
=FEE

JUu . . .
OPERATING HOURS 07:30—22:00
BAZER

DAILY FOOT TRAFFIC 400,000
=2V EE

SCREEN PIXEL HD 1792 (W) x 672 (H)
BT (RMB) 15”=161,000 30”=268,000 (60 times/d)

WEEKLY RATE

15”=306,000 30”=510,000 (120 times/d)
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ZHUJIANG NEW TOWN AGILE CENTER

Eo 3T #4003 J= 7R AR 0

Al fITFRRESX&ZD, BEERRRTNS, BERESH, REREIEMADRERER, FEAZLGERE
Ao

TiE: LBRMEERZDCAAEREN, BERPORLAZHRO, MNEAERYAIRREIFMMES.
A5 INIHHEERRPREASX 2—, BERMAIRTIINS KMUPHNERHAAK, BESHEF

#. BIEEDTRS, BEARASH=SRF.

Commercial: Located in the heart of the Central Business District with abundant dining and entertainment
options, catering to a high-end consumer base. Adjacent to the Maternal and Child Health Hospital,
ensuring continuous foot traffic.

Thoroughfare: Busy intersection of Jinhui Road and Huaxia Road, adjacent to the Huan Dao Center, offering
excellent visibility to traffic and pedestrians from all directions.

Business: Zhujiang New Town is one of the national-level central business districts. The IFC Center is
strategically positioned in the financial office area of Zhujiang New Town, surrounded by upscale office
buildings and hotels, targeting primarily high-income individuals.
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BRI E KX BT EE K26 S HE RFUOIME BifiR
Tianhe District, No. 26 Huaxia Road, Zhujiang New Town, facing
MEDIA LOCATION v, facing
AJAREFR ) 2
DIMENSIONS 39.36m (W) x 10.88m (H) =428.24m
=FEAE . .
OPERATING HOURS 07:30—22:30
HAZER
DAILY FOOT TRAFFIC 650,000
B B=R
SCREEN PIXEL HD 5904 (W) x1632 (H)
BTIFIH(RMB) 15”=215,000 30”=358,000 (60 times/d)

WEEKLY RATE

15”=409,000 30”=682,000 (120 times/d)
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TIANHE TAIKOO HUI
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Commercial: Facing Taikoo Hui, this area gathers numerous international brands debuting in Guangzhou for
the first time, many of which are flagship or experiential stores, attracting a large number of high-end

trendsetters.

Thoroughfare: Located at the intersection of Tianhe Road and Tianhe East Road, with multiple lanes and
close proximity to Tianhe East Tunnel and Liede Bridge, ensuring significant media exposure due to heavy

traffic flow.

Business: Situated in the core of Tianhe Central Business District (CBD), one of China's top three CBDs,
surrounded by skyscrapers and a concentration of large domestic and international enterprises, making it a

crucial business hub in Guangzhou and South China.

M
HE P

XIFrH EECE

. B 8
W rzcrsn Lhpes

Ik
mAAE RS
TE KR 5340
na/hx R RERDR

hEl RS
KK Ch

WA MEEE
Fom RS KT R

FFEXE

e ehif ERR AR

BEX T@RiT

EHFEEER

RAKX KR iE168S B EEA FAraR AR

FRALE Tianhe District, Wall of Shipai Hotel, No. 168 Tianhe East Road
MEDIALOCATION ’ facinr_:; southwest, curved screeni
FIALER 2
84m (W) x13.44m (H) =482
DIMENSIONS 35.84m (W) x13.44m (H) =482m
SRR . .
OPERATING HOURS 07:30—22:30
S PN
DAILY FOOT TRAFFIC 700,000
JZ2UNEES
SCREEN PIXEL HD 2240 (W) x 840 (H)
BETIHIH (RMB) 15"=402,000 30”=670,000 (60 times/d)

WEEKLY RATE

15”=764,000 30”=1,273,000 (120 times/d)
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Shennan Avenue Zhongdian Building
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Core of Great Bay Area
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Shennan Avenue Dongmen Zhenhua Building
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Shennan Avenue MixC
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Huagiangbei Modern Window

R, EAFEREFRNFITENRRACHETNMETE, ENRRMASRPRAELIFNEREA.,
HERERNEFINMASIBKIGEREN, EEBA SHIZRNEN. RINESZEENRRE
WEHE, SUFTEEWMERNEY XIEMmER, MELURHRE. BACBDMENERRK, XEMMKIRT
SRR EWAAT, AREETTHIZERRHET EFENNE, TERERR. Sl XHERHER
i, RYMERIME T HTRAEWE DT AN RR=E,

Shenzhen, Guangdong Province, as a pioneer of China's reform and opening up and a model
of modernization, has flourished into a major hub for global technology and business
innovation. Its fast-growing economic strength and increasing consumer power make it a
hot target in the advertising market. Shenzhen is renowned for its high density of tech
companies, innovative enterprises, and thriving business districts such as Nanshan Science
and Technology Park, Futian CBD, and Qianhai Free Trade Zone. These areas attract top
companies and talent worldwide, providing ample opportunities for brand promotion and
marketing. Whether in technology, finance, culture, or consumer markets, Shenzhen
showcases its limitless commercial potential and vast room for development.
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SHENNAN AVENUE ZHONGDIAN BUILDING

AEARKEFHEKE

FiE: HAERYIP IS A EW NREE T EREPRS WHE AR BB ER IR, BERE
A EERE, EXAAGKRER, HEZTERYES, 2000KIMErIIZARLLE, WRBRER.
A KESUTRISEERGERIERER, ARBSENEERIABNEAERAR.

Thoroughfare: Located at the intersection of Shennan Middle Road, the main transportation artery of
Shenzhen's outdoor advertising "Diamond Treasure Land", and Huagiang North Road, the "City Business
Card" Huagiang North Business District, it has a huge and vertical road surface, facing the traffic flow from
west to east, and is unobstructed by buildings. You can reach this screen from 2000 meters away, and the
visual effect is stunning.

Business: The large screen is located at the southern end of Huagiang North Road, the busiest commercial
street in Shenzhen, effectively covering a large consumer group in the Huaqgiang North business district.
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MEDIA LOCATION Futian District, Facing west at the intersection of Shennan
Middle Road and Huagiang North Road
7 A0
gﬁﬁl&mg 12m (W) x40m (H) =480m
= A8 _ _
OPERATING HOURS 07:00—22:00
BAZER
DAILY FOOT TRAFFIC 700,000
?éﬁ%i PIXEL HD 750 (W) x 2500 (H)
BT (RMB) 15”=387,000 30”=645,000 (60 times/d)

WEEKLY RATE

15”=735,000 30”=1,225,000 (120 times/d)
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SHENNAN AVENUE ZHENHUA BUILDING
AEARNEREKRE

A fIFRIAAROEE 2 —RIIEE, RIBEURISTEHIFL, BRIDEEHEX . Bl
BE. ERRED. AnRFE. DEREANALVEX, KIS TEHERRIINDEZERANEEZENG
W4T, WEMRRYINED. THrImeE",

Ti&: BERIE-XESDRREAERTERRER, RIITTBAREBIFEEXR, BEAIRSESEAK]
BIERAZERNL

Commercial: Located in the Dongmen commercial district, one of Shenzhen's two core business areas, this
district is centered around Dongmen Pedestrian Street. It is the most historic, densely packed with shops,
highly trafficked, and merchandise-rich commercial area in Shenzhen. Dongmen Pedestrian Street is a
prominent commercial pedestrian street in Shenzhen and even nationwide, known as the "Window of
Shenzhen, Brand of Luohu."

Thoroughfare: Facing the west-to-east traffic flow of Shennan Avenue, Shenzhen's primary traffic artery, the
pedestrian traffic on Dongmen Middle Road is very high. The media can effectively cover the traffic and
pedestrian flow entering the Dongmen commercial district.
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MEDIA LOCATION Luohu District, at the intersection of Shennan East Road
and Dongmen Middle Road, facing west.
AR ER ) 2
DIMENSIONS 20.5m (W) x7.7m (H) =157.9m
= RATE _ _
OPERATING HOURS 08:00—22:00
HAZER
DAILY FOOT TRAFFIC 420,000
=3NNS
2112 (W) x 768 (H
SCREEN PIXEL (W) x (H)
BT (RMB) 15”=102,000 30”=170,000 (60 times/d)

WEEKLY RATE

15”7=194,000 30”=323,000 (120 times/d)
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HUAQIANGBEI MODERN WINDOW
EEIEMAZE

A UFRIIMAEE 2 —EaitEEZL, XERFEEFE—E, CRINSANEFEITH,
EMBEFmiZALk, TETER. RE. BE. BF. BRF/LTMTUL, EEEimAzlM, 2
S ZERETTENEUESR,

Ti&: BFEEMRFEEEAEDRBITRE.

A5 AUTEREFEMIL, Bl MEBREREEEILEENGEAMNSE, ASEMITE.

Commercial: Located at the core of Huagiangbei, one of Shenzhen's two major commercial districts, this
area is known as "China's No. 1 Electronics Street" and is also Asia's largest professional electronics market.
Centered around the electronics market, Huagiangbei encompasses a wide range of industries including
department stores, fashion, jewelry, electronics, and dining, making it a comprehensive commercial hub
with diverse business types and functions.

Thoroughfare: The screen faces the west-to-east one-way traffic flow on Zhenhua Road.

Business: The surrounding area is densely packed with mid-to-high-end office buildings, with the interplay
between commerce and office spaces being Huagiangbei's greatest advantage, contributing to its vibrant
atmosphere.
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MEDIA LOCATION Futian District, at the intersection of Huagiangbei Road and
Zhenhua South Road, facing northwest, curved screen.

BIAEAR ) 2

DIMENSIONS 32.64m (W) x14.4m (H) =470.02m

=FEIE _ _

OPERATING HOURS 08:00—22:00

BAZER

DAILY FOOT TRAFFIC 520,000

G HD 2040 (W) x 900 (H)

SCREEN PIXEL

BT (RMB) 15"=208,000 30”=347,000 (60 times/d)

WEEKLY RATE

15”=395,000 30”=658,000 (120 times/d)
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Commercial: Located in the Nanshan commercial district, the most prosperous and central area in western
Shenzhen, this district is known as the gathering place for the affluent. It features traditional malls and
department stores such as Suibao, Rainbow, Haiya, and New Yijia, as well as large integrated commercial
complexes like Raffles City, Shenzhen Coastal City, and Shenzhen Bay MixC. It has become a popular new
commercial district that integrates commerce, culture, leisure, and office spaces.

Thoroughfare: Positioned at the intersection of Chuangye Road and Nanhai Avenue, it covers the massive
traffic flow between Nanhai Avenue, Shennan Avenue, and Binhai Avenue. It is the main traffic artery
leading to the Shekou and Qianhai areas.

Business: This area is the core of the tech industry innovation base, home to major companies such as

26 Tencent Headquarters, Alibaba, Baidu, and ByteDance.

FLX FEBRES BIWEISCL BIEARIME

ﬁfﬁﬁ;oc ATION Nanshan District, at the intersection of Nanhai Avenue and

Chuangye Road, on the outer wall of the Telecom Building.
BIAEAR A( north): 20.48m (W) x 34.56m (H) = 707.79m
DIMENSIONS B(south): 15.04m (W) x 34.56m (H) = 519.78n"
=FEIE LED Screen: 08:00—22:00
OPERATING HOURS Raster Screen: 17:00—22:00
BHAER

4

DAILY FOOT TRAFFIC 00,000
E=3UNEEN

SCREEN PIXEL

(1280+940) (W) x2160 (H)

BAFIFNR(RMB)
WEEKLY RATE

A/ B :15"=290,000 30”=483,000 (60 times/d)
15”=551,000 30”=918,000 (120 times/d)

A+ B :15"=550,000 30”=917,000 (60 times/d)
15"=1,045,000 30"=1,742,000 (120 times/d)
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SHENNAN AVENUE MIXC
AR 3

Al REPELSHEERTRISESHKAZCRIGEERE, BARREIE BRI SRE—RY
RASKEPEMNZNAEEABMRL. bR IREEERZ—.

Ti&: FHRENRISEEETTEREAE, BEKRA, E8EH. ZH=TK.

A5 BEREEMERES RYIIFRAREL00, WMDRRETEESRERPO, R, RIIKE
. RIBHESTSL, HEEMINEFEES.

Commercial: The MixC Shopping Mall on Shennan Middle Road is among Shenzhen's premier commercial
hubs, attracting a high-end consumer demographic. Positioned southwest, it stands adjacent to Shenzhen's
upscale and renowned MixC — a leading indoor shopping center in China. Located in one of Shenzhen's
busiest and most affluent areas.

Thoroughfare: Facing Shennan Avenue, Shenzhen's busiest main thoroughfare connecting Futian and
Luohu districts from east to west.

Business: To the west lies Diwang Building and Shenzhen's iconic skyscraper, KK100, near the financial and
business center of Shennan Middle Road. Adjacent to Shenzhen Stock Exchange, Shenzhen Grand Theater,
and Shenzhen Book City, making it a highly valuable media location.
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SRR Luohu District, intersection of Shennan East Road and
MEDIA LOCATION . \

Bao'an South Road, facing west.
AIANER ) 2
DIMENSIONS 16.32m (W) x24.96m (H) =407.3m
= A8 _ _
OPERATING HOURS 08:00—22:00
BAZER
DAILY FOOT TRAFFIC 600,000
ki 1632 (W) x 2496 (H)
SCREEN PIXEL
BT (RMB) 15”=261,000 30”=435,000 (60 times/d)

WEEKLY RATE

15”7=496,000 30”=827,000 (120 times/d)
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Aerospace Science and Technology Building

Chengdu, a perfect blend of ancient charm and modernity, stands as the prosperous capital

iy Sy =% T of western China. As the capital city of Sichuan Province, Chengdu is renowned not only for
Tiaosanta Digital Square its rich historical and cultural heritage, and delectable cuisine, but also for its rapidly
growing economy and modern urban planning. Chengdu attracts investors and tourists
KA 5 EHAE globally with its pleasant climate, friendly business environment, and diverse cultural scenes.

Whether through its profound historical legacy or vibrant modern urban landscape,

Tianfu Square Baiyang Buildin
a yang g Chengdu showcases immense potential as a global hub for business and cultural exchange.

K RIFSERF
Tai Koo Li IFS Mitsukoshi
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AEROSPACE SCIENCE & TECHNOLOGY BUILDING

fmAXBEHRKE

Al A TARERE, SEASELEARESEXE, BoERENERRBCIEER. ARES
infEmE X, SCERLV. GUCCI, OMEGAEEF—%mhE.,

Ti&: ARREBRERARAE—K'EE, ENBSATTHRILEE, RIFUTARMBSItEEREER
LA,

55 HALAECBDZ X, BinEFE. R1T. AERREBEETE, BRAIRBESALTER.

Commercial: Located in the Hongzhaobi business district, occupying Chengdu's most upscale commercial
area, surrounded by top-notch fashion plazas such as Renhe Spring, Hongzhaobi high-end boutique
commercial district, gathering international brands like LV, GUCCI, OMEGA, and others.

Thoroughfare: Renowned as "Tianfu's First Road,” Renmin South Road is Chengdu's most iconic north-south
thoroughfare. The media is situated at the golden intersection corner of Renmin South Road and
Xinguanghua Street.

Business: Positioned in the core area of Chengdu CBD, with high-end office buildings, banks, and five-star
hotels gathering here, attracting high-level executives and business professionals.
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ﬁ;@rﬁ;oc ATION Jinjiang District, Northeast of the intersection of South
Renmin Road and Hongzhaobi Street, facing southwest.
Il 0
SHLER 32.76m (W) x14.4m (H) =472m’
DIMENSIONS
SR8 _ _
OPERATING HOURS 08:30—22:30
HAZER
DAILY FOOT TRAFFIC 550,000
IR &ER
Itra HD 5460 (W) x 24 H
SCREEN PIXEL Ultra HD 5460 (W) x 2400 (H)
BT (RMB) 15”=356,000 30”=593,000 (60 times/d)

WEEKLY RATE

15”=676,000 30”=1,127,000 (120 times/d)
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TIAOSANTA DIGITAL SQUARE
IS BB 17

A ppEmEtREETROXE, BRME—ITEEME—FE, ASIFBEE, BANEFHE
EERE,

TiE: BSEAHSEZONTEARBRIEEER, BNES—HEBRS SRR PERBERNERMIA
o

A5 REHREECBDEEZ—, FARSARLEFH, BEEA, FERE, REXENSIHAWE
Pt

Commercial: Located in the bustling downtown area, the Tiaosanta (Parachute Tower) business district is
Chengdu's only IT specialty technology street. It enjoys high popularity and is a crucial choice for
concentrated consumer activity.

Thoroughfare: Facing Chengdu's core thoroughfare, Renmin Road flows north to south, covering substantial
traffic and pedestrian flow around Yihuan South Road and the Tiaosanta (Parachute Tower) business
district.

Business: One of Chengdu's major CBD business districts, surrounded by numerous Grade A office buildings,

it boasts a mature business environment and a strong atmosphere, attracting a large number of high-end
professionals commuting here.
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ﬁéz'gllﬁ;oc ATION Wuhou District, at the intersection of Renmin South Road
and Yihuan South Road, facing northwest.
AR ER ) 2
DIMENSIONS 9.28m (W) x23.04m (H) =213.8m
= A8 _ _
OPERATING HOURS 08:30—22:30
HAZER
DAILY FOOT TRAFFIC 380,000
=3NNS
696 (W) x 1696 (H
SCREEN PIXEL (W) x (H)
BTIFI (RMB) 15"=134,000 30"=223,000 (60 times/d)

WEEKLY RATE

15”=255,000 30”=425,000 (120 times/d)
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TIANFU SQUARE BAIYANG BUILDING

AETimamKE

A R 2R RERFLEMPOSHIERCANER. R KRR EREIE. W)IIEE9E. [
NEEHE. WIEEAE. WIIRRRSHMLITIEERENEL .. XUFE, REAEBSIHEEAR.
TiE: TEHBERN BNABRNRERET NARDRE. ARRBNER, MLm#Ht%lS4525
LRRRIDCETIL, MAERKERANE.

B BVIEHZONRBEHAREFENRSBIRET HFILRET SEAE FHATERARN
BETT.

Commercial: Chengdu Tianfu Square, along with nearby Renhe Spring, MixC World, Sichuan Science and
Technology Museum, Sichuan Provincial Museum, Sichuan Provincial Library, Sichuan Art Museum, and
Sichuan Grand Theatre, forms a rich commercial and cultural atmosphere, attracting a large number of
high-end consumers.

Thoroughfare: Unobstructed flows cover the crowds in Tianfu Square and the traffic around Renmin Middle
Road and Renmin East Road. The convergence of Chengdu Metro Lines 1 and 2 transfer stations here adds
significant transportation hub value.

Business: Adjacent to the heart of the city and Baiyang Building office towers, Tianfu Square effectively
extends brand advertising reach to office executives and sophisticated audiences.
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SRR E Jinjiang District, outside the facade of Baiyang Building at 18
MEDIA LOCATION Jlang ' ¢ yang building

Dongyu Street, facing north.
AR ER _ .
DIMENSIONS 40.96m (W) x18.24m (H) =747m
= A8 _ _
OPERATING HOURS 08:30—22:30
HAZER
DAILY FOOT TRAFFIC 550,000
RIRER HD 3040 (W) x 960 (H)
SCREEN PIXEL
BT (RMB) 15”=318,000 30”=530,000 (60 times/d)

WEEKLY RATE 15”=604,000 30”=1,007,000 (120 times/d)
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TAlI KOO LI IFS MITSUKOSHI

KT EIFSEEH

Al FeUTFEAEREE, RSEE. B, REZBIFSBAREEUR, RIEBESEOENAFERKENK
HE, HEEHEZONSHREE, RSEMFR—LMNERMENITLEKSE, AESAEBTFEAS, KiFSEY
ToEERE, ERLXERERARRERA. WTE.

A5 FREXNNIFSEAMEIIZAMNBRASFE, NEEWZARMRMEAMZLSNENEREW,

Commercial: The screen is located on the wall of Isetan Department Store, adjacent to Huatang and
Parkson, across the street from IFS, a large-scale commercial complex. The east-west neighboring
intersection leads to Chunxi Road and Taikoo Li, both core high-end business districts in Chengdu.
Numerous international and trendy brands have settled in this area. With Daci Temple adjacent, seamlessly
connecting tourism and shopping, this area attracts a vast number of consumers with strong purchasing
power.

Business: The screen directly faces IFS, a landmark building in Chengdu and home to Grade A office spaces.
Many international and domestic renowned companies and strong financial enterprises are located here.

I dERIFSI HFBEARGIEE #Hm

AR IE . . . . N
MEDIA LOCATION Jinjiang District, outside the facade of Baiyang Buﬂdmg at 18
Dongyu Street, facing north.

AT ER B ,
DIMENSIONS 34.43m(W) X10.24m(H)= 352.56m
=REATE _ _
OPERATING HOURS 08:30—22:30
BAZER
DAILY FOOT TRAFFIC 800,000
FM&EERE

2152(1000+1152) (W) X640(H
SCREEN PIXEL 52(1000+1152) (W) X640(H)
EFIFIf(RMB) 15”=242,000 30”=403,000 (60 times/d)

WEEKLY RATE

15"=460,000 30"”=767,000 (120 times/d)
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YINTAI CENTER IN99

FRZERPLINII

Al REINOOENRLEIITER, EMSHELEERE, SEREXEE. BRASFHE, 2EEEMML
Taritin99, TESIRMARILREES N,

Ti&: BFABESTHREAOERILDEER, SFERBOFRXEABEAESFM, ANEZSHE
BRAZLZOETE.

A5 UTHRMSHXCBDERE, MHBMBFERITENETHTL, ERR RFHMK SELRNZOK
B, MELFRO. BUaT ORI AL, EXHRFERREROEARED) ST ERE G X EFh
ERNEMNMRENZVERK, BRICAEERERM. ROLRBFENNG, BEATEERETTLL,

Commercial: Yintai IN99 in Chengdu, a landmark high-end commercial complex featuring the Waldorf
Astoria hotel, Grade A office spaces, and the IN99 international shopping center, offering a sophisticated
shopping experience and lifestyle.

Thoroughfare: Facing Chengdu's central business axis, Tianfu Avenue, with five lanes and intersection
waiting areas accommodating significant traffic flow. It also covers the core east-west arteries of the
financial district.

Business: Located in Chengnan High-tech CBD, a key area for urban development and part of the national-
level Tianfu New Area, encompassing economic, political, and industrial centers. Facing Tianfu International
Financial Center, a core hub for financial industry development in Sichuan and western China, hosting
major financial, insurance, and government institutions, frequented by business and political elites daily.
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MEDIA LOCATION Wuhou District, 1199 Tianfu Avenue, facing northwest.
FIALER ,
DIMENSIONS Hexagonal, 800m
SR8
JUu . . .
OPERATING HOURS 08:30—22:30
S PN
DAILY FOOT TRAFFIC 400,000
JZ2UNEES
SCREEN PIXEL Ultra HD 4200 (W) X 1680 (H)
BT (RMB) 15”=305,000 30”=508,000 (60 times/d)

WEEKLY RATE

15”=580,000 30”=967,000 (120 times/d)
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EREEME SR
Yan'an Road Wulin Yintai

M, REREBERNHEXABIWAOMAALT, UERENERRATERNXAREERTE, &
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Hangzhou, the capital city of Zhejiang Province, a renowned city in eastern China steeped in
history and culture, blends its picturesque natural scenery with modern urban life. The West
Lake, acclaimed as "heaven on earth," is the heart of Hangzhou, boasting millennia of history
and inspiring poets and artists throughout the ages. Beyond its cultural richness, Hangzhou
stands at the forefront of China's economic development, particularly in e-commerce and
internet technology, attracting numerous entrepreneurs and businesses. Whether for its
natural beauty or economic vitality, Hangzhou captivates as a city of modern charm and
innovation.
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YAN'AN ROAD WULIN YINTAI

& R B B A IR 2w

Al fITMMNEEENEREEERD, BEAWSTE, BNERNEW 17, TEAREFENE,
BEBBTZAERUEER, GRAEM SIEMMEM A ER AN E—F".

Ti&: BEREHBRESRELBAER, KBREITUAN 2.

A5 EMEBEREMPREASXIZD, BSERMHA.

Commercial: Located in the heart of Hangzhou's bustling Yan'an Road commercial district, this area boasts
a diverse mix of businesses. Facing the renowned Wulin Square, it attracts a strong economic crowd capable
of substantial consumption, making this media location the flagship "First Screen of Hangzhou."
Thoroughfare: Covers traffic flow on Stadium Road and Yan'an Road, offering a broad view of busy traffic
intersections.

Business: Wulin commercial district forms the core of Hangzhou's central business district (CBD),
characterized by mature business development.
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HEX FERSERIRICA 3t SR

ARIRAIE Gongshu District, at the intersection of Stadium Road and
MEDIA LOCATION } ) .

Yan'an Road, facing northwest with a curved screen.
FIRER ) 2
DIMENSIONS 50.04m (W) x20.16m (H) =1008.8m
=R _ _
OPERATING HOURS 06:00—22:30
BAZER
DAILY FOOT TRAFFIC 450,000
Z3USES

Itra HD 4170 (W) X 1 H

SCREEN PIXEL Ultra 0 (W) X 1680 (H)
BT (RMB) 15"=397,900 30”=663,000 (60 times/d)

WEEKLY RATE

15”=756,000 30”=1,260,000 (120 times/d)
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Xinjiekou Times Tower

ERER2688
Jinling IMAX 2688

MR, UTFRERSOIRE, B—EREEIHLMMAFANRT., FAPENALEEHz—, ARA
BFENHEXMEFITWHIEARRI ., KR TR, RFEIXAHRURASIREIAHK
MEVUHBWE TERZSTAMETES . BRAMUZBE. XEHNEFH0, EEFEEENMFE
BEM, R3ITRSERIIEWHEFIAT, TERHERETZANLRE, BRERALEMFEN—T7R
BN FE N AT ARSI

Nanjing, the capital city of Jiangsu Province, located in the eastern Yangtze River Delta of
China, is a city blending ancient history with modern vitality. As one of China's four ancient
capitals, Nanjing boasts rich cultural heritage and magnificent natural scenery. The Ming City
Wall under Purple Mountain, the cultural district of Confucius Temple, and the modern
urban landscapes along the Yangtze River together create the diverse urban landscape of
Nanjing. Not only a political, cultural, and economic center, Nanjing is also a hub for
scientific research and education in China, attracting numerous domestic and international
businesses and innovative talents. Whether in historical richness or modern development,
Nanjing embodies its unique charm as a vibrant and dynamic city.
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XINJIEKOU TIMES TOWER

MEOXRRKE

A P IRERNRERNFEORERD, ZEMHEOLTE, MEOREEEREMENERH
B, UTERPOLK, AWESE, BENK, HTEFREEEERSHMK, WY hEE—HE".
FiE: RS INPERRCL, RBEEREAERER, AHEREEEEIBANR.

55 MEORMRPRESEX (CBD) , &R, BBAS]. FEESM. FUESASRAEEER.
DAEHERMRZE, TEREFRABRD INEHE,

Commercial: Located in the heart of Xinjiekou, the most prosperous consumer area in Jiangsu, adjacent to
Xinjiekou Pedestrian Street. Xinjiekou is a renowned commercial district with nearly a century of history,
situated in the central area of Nanjing. Known for its dense commercial activity and extensive influence, it is
considered the busiest commercial area in China, often referred to as the "Number One Commercial Circle
in China.”

Thoroughfare: Positioned at the intersection of Zhongshan Road and Hanzhong Road, enjoying convenient
transportation with high pedestrian and vehicular traffic. Daily foot traffic peaks exceed one million people.
Business: Xinjiekou serves as Nanjing's Central Business District (CBD), hosting the largest number of
financial institutions, consulting firms, law firms, accounting offices, corporate headquarters, and offices.
Nearly a hundred Fortune 500 companies have established branches here.
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MEDIA LOCATION

ZHRX AR5 IXFEEICA 387
Xuanwu District, at the intersection of Zhongshan Road and
Hanzhong Road, facing west.

EL@SONS 19.2m (W) x47m (H) =902.4m
?ﬁgﬁwe HOURS 07:30—22:00
Eﬁifbm TRAFFIC 600,000
?C@fi PIXEL 768 (W) x 1880 (H)

RTiBIH(RMB) 15"=234,000 30”=390,000 (60 times/d)

WEEKLY RATE

15”=445,000 30”=742,000 (120 times/d)
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JINLING IMAX 2688 - FRK PUEEREONEER B
= % Qinhuai District, the intersection of South Zhongshan Road
ﬁ B; — 2 6 8 8 MEDIALOCATION and Xinbai Department Store in Xinjiekou, facing northwest.
o . - N FIAETR _ .
A TR RAR R IR E B R EIIME, SHRWSEMGERITLN, tRIR P —mE DIMENSIONS 84.78m(W)x28.56m(H)=2421.32m
HOBBEAROLE, ETHEOBWLLSITE, [RAZSHWYEERD, BREZEIMAR,
Fi&: HARILBSRURKSIL, BEfnaiifETiE, SAAFREE. =R 08:00—22:30
5 MEORERPRESX (CBD) , SRE. BiBAE). EEESH. RUTBESASAAEEER. OPERATING HOURS R
DAZHERFRZE, FERHMRABRD AEHE .
HAZIR 600,000
Commercial: The media is located on the exterior wall of the main entrance of the iconic Xinbai DAILY FOOT TRAFFIC ,
Department Store in Nanjing, echoing the statue of Mr. Sun Yat-sen. Situated at the heart of Xinjiekou,
known as the "Number One Commercial Circle in China," it is adjacent to the bustling Xinjiekou Pedestrian ﬁ{z’g{%%
Street, surrounded by numerous high-end shopping malls, effectively reaching the target audience. - 7064 (W) X 2380 (H)
Thoroughfare: Positioned at the intersection of Zhongshan Road and Zhongshan East Road, covering four of SCREEN PIXEL
Nanjing's busiest traffic arteries, with dense pedestrian and vehicular traffic daily.
Business: Xinjiekou is Nanjing's Central Business District (CBD), leading in the number of financial E_H:I_]ﬁl”ﬁ(RMB) 15”=888,000 30”=1,480,000 (60 times/d)

institutions, consulting firms, law firms, accounting offices, corporate headquarters, and offices. It hosts

branches of nearly a hundred Fortune 500 companies. WEEKLY RATE 15”:1’6877000 30”:2’8127000 (120 timeS/d)
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SUZHOU.
T M

No. 1 Department Store

o LB & e
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ﬁMﬁ%bﬁ@ﬁéﬂmﬂéiﬁE REWRE, AT —TEHRRNIART,

Suzhou, located in the central part of Jiangsu Province, is a city of both ancient history and
modern prosperity. Renowned for its classical gardens and water towns, Suzhou is often
referred to as a "paradise on earth" and is recognized as a UNESCO World Heritage site.
Beyond its rich cultural heritage, Suzhou is a key hub for China's economic development,
particularly in manufacturing and high-tech industries. Today, Suzhou attracts global
investors and tourists alike with its unique urban charm and innovative vitality, establishing
itself as a thriving modern city.
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NO. 1 DEPARTMENT STORE
% 1E
n

Al (I EX M FERE—NREBEA RGN E -5, WEth M EmPo, KENE
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Fi&: BEHARDMNTERKNRZEETEARBNRBBERER, RAFENSESZOUL,

Commercial: Located at Suzhou's landmark department store building directly facing the millennia-old
shopping street of Guangian Street. Guangian Street is renowned for its commercial prosperity, collection of
renowned stores, and numerous historical sites. Serving as the economic, cultural, and financial center of
Suzhou, Guangian Street is a bustling pedestrian street integrating shopping, leisure, entertainment, and
dining, with its array of century-old stores and famous landmarks making it a prime destination for public
consumption.

Thoroughfare: Covers the main traffic arteries of Renmin Road and Jingde Road in Suzhou's ancient city
area, providing excellent coverage with corner screens for optimal visibility in multiple directions.

i A BI% - HAMEE 1D
UL TN

WA ARBSREBECA PRAIE

AR Gusu District, located at the intersection of Renmin Road
MEDIA LOCATION .

and Jingde Road, faces northeast.
Bl EFR 10.56m x 13.44m (facing east) + 8.64m x 13.44m (facing
DIMENSIONS north) = 258.05m
= FRETE _ _
OPERATING HOURS 07:00—23:00
HAZER
DAILY FOOT TRAFFIC 300,000
E=3UNEEN 880 x 1120 (facing east)
SCREEN PIXEL 720 x 1120 (facing north)
BT (RMB) 15”=188,000 30”=313,000 (60 times/d)

WEEKLY RATE

15”=357,000 30”=595,000 (120 times/d)
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WUXI.

PR AET R
Grand Ocean at Zhongshan Road

7%, UTPEISREELS, E—EHEEX, MARANET, (FAPEZERNHEXNBRZ—, T
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Wouxi, located in the southern part of Jiangsu Province, China, is a city with a rich history and
modern development. As one of China's famous historical and cultural cities, Wuxi is
renowned for its beautiful natural scenery and abundant cultural heritage. The city
harmoniously combines modernization with classical culture, integrating modern high-tech
industries with traditional craftsmanship, making it a sought-after destination for global
businesses and investors. Wuxi's unique Taihu Lake scenery and culinary culture also attract
numerous tourists and business professionals.
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GRAND OCEAN AT ZHONGSHAN ROAD
M T A
RUUERKEFRER

Al RFRRUTAHHRONPLEEE, RMRLFHTEH, ELBREENFLPL, HEKZD
HIHER

FE: UTHPUBSARBMAETERCL, EN+FERO, AREE, FRWMRE,

A5 BENSEANSFHEAR, PUATSESLERS.

Commercial: Ocean Department Store is located in the central Zhongshan Road commercial area of Wuxi,
adjacent to Chong'an Temple Pedestrian Street. It is the busiest commercial center in Wuxi and the most
prime location.

Thoroughfare: Positioned at the intersection of Zhongshan Road and Renmin Road, a major thoroughfare,
directly facing a bustling intersection with heavy pedestrian and vehicular traffic.

Business: Captures a high concentration of professionals from surrounding office buildings, with a
significant presence of corporate executives and white-collar workers.

REFRERE

RZX PURS ARBZICA ¥

FRERALE Chong'an District, at the intersection of Zhongshan Road
MEDIA LOCATION ! :

and Renmin Road, facing south.
FIAETR B )
DIMENSIONS 37.12m (W) x9.6m (H) =356.35m
SR8 _ _
OPERATING HOURS 07:30—22:00
HAZER
DAILY FOOT TRAFFIC 300,000
i HD 2320 (W) x 600 (H)
SCREEN PIXEL
BT (RMB) 15”=150,000 30”=250,000 (60 times/d)

WEEKLY RATE

15”=285,000 30”=475,000 (120 times/d)
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CHONGOING.
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RS ER T
Jiefangbei Chongqing Department Store

MEFAHKRE

Guanyingiao Beicheng Tianjie

BRI IRIBLEH AL
Chaotianmen Raffles Shopping Center

ER, NTHETERS, E—ERHENOXABNONMAMET. FAFENAERETZ—, EXNE
ALK FASE K IR AR R T, FARKISFFNEERT TR, EXRBERANTWEMNS
BANZFEN, BPERPHMXEENZT. SRAXtROZ—. HHARKLRIRS EEXHE
RIAHERR, TR5|1ENRE R SRR RS

Chongqing, located in southwest China, is a vibrant and culturally rich modern city. As one of
China's four municipalities directly under the central government, Chongqing is famous for
its magnificent landscapes and unique hotpot culture. As a key city along the Yangtze River
Economic Belt, Chongqing boasts a developed industrial base and diverse economic
structure, serving as a crucial economic, financial, and cultural center in western China. The
city harmoniously blends modern development with ancient cultural heritage, attracting
tourists and investors from around the world.
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JIEFANGBEI CHONGQING DEPARTMENT STORE
BREERXRER

A (ITERBREEXRBEARIMNG, SREXERERIEROMIE. BREFEBWSFRE, T
ENSZAREBREAS]. TRmEEEE, MRSBEHEME—, SHENE—KETE.

B%5: RFERBIEHPABSK (CBD) , RERCBDHNERAMIY ., KERNBERARSHL. ARE
IRERPOFERZBREFE, RtERIIMNRNE, B, EEXRSEENESHO.

Commercial: Located on the exterior wall of Chongqing Department Store Building at Jiefangbei, it
occupies a prime position in the heart of Jiefangbei Commercial Street. Jiefangbei is renowned for its
vibrant commercial atmosphere, housing numerous large department stores and flagship stores of top
brands. With its scale and density, it is hailed as the largest commercial district in western China.
Thoroughfare: Adjacent to the central business district (CBD) of Jiefangbei in Chongging, it forms an
integral part of Chongqing's CBD. The area features many high-end office buildings such as the World Trade
Center and Marriott International Financial Center, attracting a large number of renowned domestic and
international institutions and enterprises. It stands as Chongqing's most significant business center.

APX RINEERAK #5R

IRAIE o _ N
MEDIA LOCATION Yuzhong District, Chongging Department Store Building on

Minquan Road, facing east.
PIER ) 2
DIMENSIONS 19.5m (W) x16.4m (H) =319.8m
SRR _ _
OPERATING HOURS 07:30—23:00
HAZER
DAILY FOOT TRAFFIC 600,000
JZ2ENEES

ltra HD 2432 (W) x 2048 (H
SCREEN PIXEL Ultra 32 (W) x 2048 (H)
BAFIFIf (RMB) 15”=192,000 30”=320,000 (60 times/d)

WEEKLY RATE

15"=365,000 30”=608,000 (120 times/d)
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GUANYINQIAO BEICHENG TIANJIE

=R i N

Al I IIEENEFEE-ERNEFEERAEE—ASTEH, ARtXIEEANESERLK, &
BER&ETEXR/LFRENSIMEEAR, BMARRBIEREZEE TR EMADMNTEIERE, HE
UFEERIEE, TRAZAESHOPPINGMALL, BFEMMEHte8MMHL, XWERE, BREH, K&t
W%, RERNATERRN EEHTT,

A5 RAEMBRRIEWEE, AESEESENMN, BSEFE, SHEHK, BEERRRZAM.

Commercial: Located in the Guanyingiao commercial district of Jiangbei District, Chongqing - Guanyingiao
is the largest pedestrian street in western China and the largest complex commercial area in the southwest
region. The district gathers almost all high-end consumer groups in Chongqing, becoming the second iconic
commercial district after Jiefangbei that radiates across the city's population. The media is located on the
exterior wall of Hong Kong City, surrounded by numerous large shopping malls including MixC 68 Shopping
Center, Maoye Department Store, Far Eastern Department Store, and Dapingcheng. It serves as an
irreplaceable new landmark for fashionable shopping in Chongging.

Thoroughfare: Adjacent to Hilton Yilin Hotel, the media is surrounded by financial institutions, business
offices, upscale communities, high-end hotels, and entertainment clubs.
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AR Jiangbei District, Beicheng Tianjie 'Longhu ¢ Beicheng
MEDIA LOCATION - . . .
Tianjie Shopping Plaza' faces west with a curved screen.
M A0
AIRER 17.8m (W) x7.7m (H) =137nm'
DIMENSIONS
=FAE : :
OPERATING HOURS 09:00—22:00
HAZER
DAILY FOOT TRAFFIC 700,000
JZ2ENEES
Itra HD 1 W) x 720 (H
SCREEN PIXEL Ultra HD 1680 (W) x 720 (H)
BT (RMB) 15”=115,000 30”=192,000 (60 times/d)

WEEKLY RATE

15”=219,000 30”=365,000 (120 times/d)
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Lighting Lighting
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CHAOTIANMEN RAFFLES SHOPPING CENTER
B R[TER T 0

Al AL E R OMEREAR] S BRE 2, MEENREXRNPRFBIN, HEBSEEEN—T
CEBAERAR, WRINABKRE—S#. PERARENEL, ZEVERELEINNSEAIRATR
MEBNEXRRINIMIE WL,

Fi&: AFEERINIRCL, BURBENT, BARSEEMBTASEHTER, BIHERE. &
B HRNEELAFZMNRBHIEERIHMEREE, BEXM INRRMRNAILPINIEZ—,
A5 REIWPHOE—TESHEE. BROLE. Bl RSAE. BHAKETEE. BIE. iR
SRR —IRARBRTH RS, BRBSEERES AR,

Commercial: Located in Chongqing's core area between Chaotianmen Square and Jiefangbei, known as
"Chaotian Yanging," comprising 8 super-high-rise towers and a 6-story commercial podium. This skyscraper
is Chongqing's tallest and a new landmark in southwest China, part of Raffles City's largest investment
project in Asia, now Chongging's most popular commercial hotspot.

Thoroughfare: Situated at the junction of the Jialing and Yangtze Rivers, with convenient access via
numerous docks and Metro Line 6, it spans the city's commercial districts via rail, road, bridge, and ferry,
boasting premier outdoor media visibility in Chongqing's waterfronts.

Business: Raffles Shopping Center integrates luxury residences, Grade A offices, retail, serviced apartments,
rooftop gardens, hotels, and dining, catering effectively to business travelers and corporate clients.

R #2185 BRI TREBELEYHORE BRI
MEDIA LOCATION J18 Jie Sheng Street, Chaotianmen Raffles Shopping
Center screen facing northeast.

AEA LED 15.84 mx9.36m=148.26n

DIMENSIONS Lighting 51.438 mx7.004mx2=720.54n{
=REATE LED 08:00—23:00
OPERATING HOURS Lighting 19:00-23:00
HAZER

DAILY FOOT TRAFFIC 250,000
RiME R LED - HD 2000 (W) x 1182 (H)

SCREEN PIXEL Lighting - 2000 (W) x 270 (H)

15”=249,600 30”=416,000 (LED60 Lighting16 times/d)
15”=474,500 30”=790,400 (LED120 Lighting32 times/d)

FEFIBIH (RMB)
WEEKLY RATE
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SHENYANG.
R

BEREHER
Qingnian Street Zhuozhan Mall

M, REREGFEHLESIMABFNNRILET. FEALTENEFFO, MBRESThNmE, i
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Shenyang, a vibrant city blending rich history with modern dynamism in northeastern China.
As the economic hub of Liaoning Province, Shenyang offers a diverse market ripe with
opportunities for businesses. With its strategic location and extensive transport links,
Shenyang serves as a pivotal gateway to Northeast Asia, attracting global brands and
fostering growth across various sectors. From historic landmarks to thriving commercial
districts, Shenyang promises an ideal landscape for impactful advertising campaigns and
strategic brand engagement.
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QINGNIAN STREET ZHUOZHAN MALL
EFEATER

Al RKEEXLEEsmEEXEREYHL, (CRAMESREENE, ANBETEHEE, RELH
REIMEEAR, EETEZEMITEBCNESHIR.

TiE: HRAE. EEAEIMETERCL, HWHRAHRBERE, TEREZLAZOHERBELEX
B,

755 JEEMBILECBDIZLK, EREREWARS, MABETET AR, 25, Ba. RBBEMNS
£T—-58.

Commercial: Facing east towards Shenyang's most upscale shopping district, Zhuozhan Shopping Center
hosts flagship stores of luxury brands, and extends its reach to Zhongjie Commercial Circle, attracting
Shenyang's elite consumers. It stands as a prime resource for establishing and reinforcing brand image.
Thoroughfare: Located at the intersection of Shifu Street and Qingnian Street, a major thoroughfare in
Shenyang, with convenient access to metro and public transport. It effectively covers Shenyang's core areas
and radiates into surrounding regions.

Business: To the north, adjacent to Shenyang's CBD core area with numerous financial enterprises, and to
the south, encompassing the crowds of Municipal Plaza, combining economic, political, and transportation
advantages in one.
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AL E S N .
MEDIA LOCATION Shenhe District, Qingnian S_treet Talenfc Building podium,
southeast facing corner right-angle screen.
FIARER o .
DIMENSIONS 24.96m (W) x9.6m (H) x2units=480m
=R E : :
OPERATING HOURS 07:00—22:00
BAZER
DAILY FOOT TRAFFIC 500,000
REEER 2000 (W) x770 (H) x2
SCREEN PIXEL
BT (RMB) 15”=137,000 30”=228,000 (60 times/d)

WEEKLY RATE

15”=260,000 30”=433,000 (120 times/d)
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ZHENGZHOU.
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ZEripEmAkE
Erqi Square Shopping Mall Building
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Zhengzhou, a dynamic city at the heart of central China, renowned for its rich cultural
heritage and rapid economic development. As the capital of Henan Province, Zhengzhou is a
vital transportation hub with extensive rail, road, and air links, making it an attractive
destination for businesses and travelers alike. The city's thriving commercial districts and
modern infrastructure offer prime opportunities for impactful advertising campaigns. With
its diverse consumer base and strategic location, Zhengzhou is an ideal platform for brands
looking to expand their presence in one of China's fastest-growing regions.
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ERQI SQUARE SHOPPING MALL BUILDING
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A5 BERNSFHESAN, ASALTHLERS.

Commercial: Located in the heart of the Erqi Square business district, the oldest and most renowned,
densely populated, and busiest area in Zhengzhou, this prime location in the city's bustling commercial
center is surrounded by numerous department stores and shops. It is a must-visit destination for both
domestic and international tourists, adjacent to Dehua Pedestrian Street, known for its diverse commercial
offerings and comprehensive facilities, attracting a consumer base with strong purchasing power.
Thoroughfare: Situated at the intersection of Renmin Road, Erqi Road, and Xidajie, near the train station,
this area experiences extremely high foot traffic and heavy congestion, making it a prime location for
visibility.

Business: Catering to the surrounding office buildings, the area boasts a high proportion of business
professionals, making it ideal for targeting the business community.
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R E R . : ; .
Erqi District, North side of the intersection of Erqi Road and
MEDIA LOCATION : .
Renmin Road, facing southwest.
FIAETR _ .
DIMENSIONS 38.4m (W) x12.48m (H) =479.23m
=R : :
OPERATING HOURS 06:30—23:00
HAZER
DAILY FOOT TRAFFIC 400,000
JZ2UNE S
1920 (W) x624 (H
SCREEN PIXEL (W) x624 (H)
BAFIFIHA (RMB) 15”=220,000 30”=367,000 (60 times/d)

WEEKLY RATE

15"=418,000 30”=697,000 (120 times/d)
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TIANJIN.
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Xiaobailou Kerry Center

BRI
Nanjing Road Joy City
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Tianjin, a vibrant metropolis on the eastern coast of China, known for its rich history and
rapid modernization. As one of China's four direct-administered municipalities, Tianjin serves
as a crucial economic and logistics hub with extensive transportation networks, including
one of the largest ports in the world. The city's flourishing business districts and diverse
consumer market offer significant opportunities for impactful advertising campaigns. With
its blend of traditional culture and modern innovation, Tianjin is an ideal platform for brands
looking to establish and expand their presence in a dynamic and strategic location.
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XIAOBAILOU KERRY CENTER
NWEEENEEES
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Commercial: The media surroundings are home to Tianjin's most popular shopping centers, as well as high-
end office buildings and business districts such as CapitaLand International Trade Plaza, Arc de Triomphe
Department Store, Binjiang Shopping Center, and Xiaobailou European Style Street. This area attracts a
concentrated flow of shoppers in a bustling commercial environment.

Thoroughfare: Located on Nanjing Road, regarded as the 'First Avenue' by Tianjin's consumers, it is adjacent
to Metro Line 1 and the famous Machang Road core area, covering a vast flow of pedestrians and vehicles.
Business: This area is a hub for high-end business locations such as CapitaLand International Trade Plaza,
Renaissance Tianjin Hotel, and R&F Center, attracting a large number of high-end white-collar professionals.
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MEDIA LOCATION Heping District, Intersection of Nanjing Road _and Machang
Road, facing northwest.

FIRER _ ,

DIMENSIONS 16.32m (W) x15.84m (H) =259m

=R E : :

OPERATING HOURS 07:30—21:00

BAZER

DAILY FOOT TRAFFIC 650,000

RIAER HD 2000 (W) x 1922 (H)

SCREEN PIXEL

BT (RMB) 15”=141,000 30”=235,000 (60 times/d)

WEEKLY RATE 15"=268,000 30"=447,000 (120 times/d)



NANJING ROAD JOY CITY
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Commercial: Located in the golden area of Tianjin's city center, the Nanjing Road-Binjiangdao commercial

circle, this media site is surrounded by Tianjin's most popular shopping plazas, the most upscale office

buildings, and the densest foot traffic. Adjacent to Tianjin's busiest pedestrian street, Binjiangdao, Joy City

itself is a landmark comprehensive commercial center, attracting a large number of mid-to-high-end

consumers.

Thoroughfare: Nanjing Road is regarded as the 'First Avenue' by Tianjin's local consumers, running through

the busiest section of the city center. The media location is at the intersection of Metro Lines 1 and 3,

covering a vast flow of pedestrians and vehicles.

Business: Nanjing Road is forming a CBD along the road, concentrating a large number of Tianjin's most
53 upscale office buildings and attracting many well-known domestic and international enterprises.
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IRAALE Heping District, Joy City wall at the intersection of Yingkou
MEDIA LOCATION . .
Road and Nanjing Road, facing north.

M A0
PIRER 22.72m (W) x12.16m (H) =276m
DIMENSIONS
= FRETE _ _
OPERATING HOURS 08:00—22:00
HAZER
DAILY FOOT TRAFFIC 550,000
BHAIGER Ultra HD 4480 (W) x 2400 (H)
SCREEN PIXEL
BT (RMB) 15”=198,000 30”=330,000 (60 times/d)

WEEKLY RATE

15"=376,000 30”=627,000 (120 times/d)
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WUHAN
9%

HBEFR 15
Optics Valley International Plaza

HiXZ¥t818
Wuhan Light 818
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Wuhan, a bustling metropolis in central China renowned for its pivotal role in trade,
education, and technology. Situated at the confluence of the Yangtze and Han rivers, Wuhan
is a strategic transportation hub and home to a diverse population. The city boasts vibrant
business districts, modern infrastructure, and a burgeoning consumer market, making it an
ideal location for impactful advertising campaigns. With its rich cultural heritage and rapid
economic growth, Wuhan offers a dynamic platform for brands seeking to engage with a
diverse and growing audience.




OPTICS VALLEY INTERNATIONAL PLAZA
NEE R 15

A AR ERRT . EXAETE. BOARYES. BAF. BERIEE, XFERE. BAKE.
PIFARM. (KA. IRRHA, RETERNSIHEERAR.

TiE: FEAUTAERERANSEETILA, T3, =3, SMNF BT ARERMERE, 2RINERN
RIEEA

A5 REMAEASER BIRERARE. SREDBIHEE. RSRITRETRMEE, THABFGL
EREND, RENEHMDF. BIVREN. FHRTI,

-

Commercial: Located in the heart of Optics Valley International Plaza, facing Optics Valley Pedestrian Street,

this media site is surrounded by themed streets like Spanish, Italian, and German, as well as major

shopping, leisure, and entertainment venues such as Dayang Department Store, Capital Mansion, and the

Book City. It attracts a large affluent and fashion-conscious consumer base.

Thoroughfare: The media site is positioned at the northwest corner of Optics Valley Roundabout, a crucial

transportation hub in Wuhan with intersecting Second Ring, Third Ring, and Outer Ring roads, along with

numerous bus routes.

Business: The large screen is situated in Optics Valley International Plaza, close to Capital Mansion, several

renowned upscale hotels, and many banks along Luoyu Road. The area also hosts prestigious educational
55 institutions, frequented by intellectuals and white-collar workers.

HIX BMEACEERR 9FE #%m

AR IE o _ :
MEDIA LOCATION Hongshan District, Optics Valley International _Plaza screen,
Luoyu Road, facing southeast.
AT ER B )
DIMENSIONS 38m (W) x11m (H) =418m
=REATE _ _
OPERATING HOURS 07:00 - 22:00
BHAER
DAILY FOOT TRAFFIC 380,000
FRES HD 2360 (W) x680 (H)
SCREEN PIXEL
AT} (RMB)

WEEKLY RATE

15"”=312,000 30"”=520,000 (120 times/d)



WUHAN LIGHT 818

N 25818

Al BTN STE. RINASES. MESANBWEGEESE, BOBRENEF. BXH. BENIE
B, KFAKE. ABER 5. BAKE. PHSREMMRRRERZN, RETRASIHITEEEAR.
TE: UTAARBRANSERERER, ", =3, INF BTARELE, BRINEZNBERA.
A5 REMAEASHANIEIRAKRE. SREGBIMEE. RSRITRETRME, THANBZFNE. B
MBRFAIAGALE AN, RSNBHDF. BINEM. FRTIL.

Commercial: Located in Optics Valley World City Pedestrian Street, the largest and most popular
commercial complex in Wuhan. Surrounding areas include themed streets such as Spanish, Italian, and
German, along with major shopping, leisure, and entertainment venues like Dayang Department Store,
Optics Valley International Plaza, Capital Mansion, and Book City. It attracts a vast population of high-end
fashion-conscious consumers.

Thoroughfare: The media site is positioned at the southeast corner of Optics Valley Roundabout, a vital
transportation hub in Wuhan intersected by the Second Ring, Third Ring, and Outer Ring roads, as well as
numerous bus routes.

Business: The large screen is located near Capital Mansion in Optics Valley World City, close to several
renowned upscale hotels and numerous banks along Luoyu Road. It is also surrounded by prestigious

56 universities, research institutions, and many intellectuals and white-collar workers frequent this area.
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RN B oasa :
MEDIA LOCATION Hongshan District, Optics Valley World City penter wall on
Luoyu Road, facing northwest.
BIAEAR ) 2
DIMENSIONS 46.8m (W) x17.1m (H) =800.28m
=FEIE _ _
OPERATING HOURS 07:00 - 22:00
BHAER
DAILY FOOT TRAFFIC 400,000
FIREER 5616 (1104+3456+1056) (W) x2052 (H)
SCREEN PIXEL
BTt (RMB) 15”=214,000 30”=357,000 (60 times/d)

WEEKLY RATE

15”=406,000 30"=677,000 (120 times/d)
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IFSEZ A
IFS Guojin Center

EE[ N RIBBIATERE

Furong Square Swan Hotel by Dais

XE BHBETRKE
Furong Square Biyuntian Building

XECBD-EXREMEHIDL
Furong CBD - Sheraton Wealth Center
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Changsha, a vibrant city in central China known for its rich history, cultural vitality, and
dynamic entertainment sector. Located along the Xiang River, Changsha is a bustling hub of
commerce and culture in Hunan Province. It features vibrant business districts, modern
infrastructure, and a thriving consumer market, making it an ideal location for impactful
advertising campaigns. Changsha is home to Hunan TV and Mango TV, leading broadcasters
and content producers in China. With a blend of traditional local performances, historical
museums, modern theaters, lively nightclubs, and bustling shopping districts, Changsha
offers a strategic platform for brands looking to engage with a diverse and active audience.
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FURONG SQUARE BIYUNTIAN BUILDING
X8 BETCTKKE

Al ARG, KPR REPERERR T, EEA—EEMXA700KIER. WMIFSETHO.
HREERENESTE.

TiE: A —RESEERRLAFRER, A —AERRVFRAMREENETETE, XEBIKDER
BRENEILERETE, ZBROXEFERE AFREEX,

A5 BT RDEEPRESENFOR, BREMOTEEEHLETI, SARSFHMIL, BULF
ERER.

Commercial: Located in the heart of Changsha's landmark center, attracting consumers from all districts of
the city. Only 700 meters from Wuyi Square, adjacent to IFS MixC Center, New World Department Store, and
Huangxing Road Pedestrian Street, it serves as Changsha's major shopping and commercial hub.
Thoroughfare: The media is strategically positioned at the southeast corner of the intersection of Wuyi
Avenue and Furong Road. Wuyi Avenue is the most important east-west urban artery in Changsha, while
Furong Road is the busiest north-south thoroughfare, resulting in significant traffic congestion at this
intersection.

Business: Situated at the focal point of Changsha's Furong Central Business District, it houses provincial-
level financial branch headquarters and multiple 5A-grade office buildings, creating a vibrant commercial

58 environment ideal for corporate exposure and brand promotion.

XEX KB HARTRAERIN #rit

BRI E L . : o

MEDIA LOCATION Furong District, atop the Biyun Tian Buﬂng at Furong
Square, facing northwest.

AT AR Cores

DIMENSIONS 37m (W) x13m (H) =481m

=] : :

OPERATING HOURS 07:30-23:30

BAZER

DAILY FOOT TRAFFIC 360,000

FAGR 3256 (W) x1080 (H)

SCREEN PIXEL

BAFIFIf (RMB) 15”=271,000 30”=452,000 (60 times/d)

WEEKLY RATE

15”=515,000 30”=858,000 (120 times/d)
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Commercial: The screen is located in the heart of Changsha's prime commercial district, south facing
Huangxing Road and north overlooking Wuyi Square. It directly faces IFS, gathering numerous international
high-end brands, including dozens opening their first stores in Hunan and Central China, poised to become
a new commercial landmark in Central China.

Thoroughfare: Positioned at the bustling intersection of Jiefang West Road and Huangxing Middle Road,
the screen enjoys a slightly tilted angle for optimal viewing, effectively covering diverse pedestrian traffic.
Business: Changsha International Finance Center integrates high-end office towers and international
platinum five-star hotels, attracting a large number of high-end business professionals.
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ROX BXFEBESTHEO REH

SRIRIE Tianxin District, southeast corner of Huangxing South Road
MEDIA LOCATION _ _ .
Pedestrian Street intersection
AIANER ) 2
DIMENSIONS 55.38m (W) x12.48m (H) =691.14m
= A8 _ _
OPERATING HOURS 8:00—24:00
BAZER
DAILY FOOT TRAFFIC 700,000
B 5184 (W) x 1152 (H)
SCREEN PIXEL
EFIFIH(RMB) 15”=362,000 30”=603,000 (60 times/d)

WEEKLY RATE

15”=688,000 30”=1,147,000 (120 times/d)
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FURONG SQUARE SWAN HOTEL BY DAIS
B[ /D RIBREEE
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Commercial: Located in the Furong commercial district, Furong Square is a renowned commercial complex
in Changsha. Consumers from various districts of Changsha frequent this area, situated just 700 meters from
Wuyi Square and adjacent to IFS MixC Center, Meimei Department Store, and Huangxing Road Pedestrian
Street.

Thoroughfare: Positioned at the northeast corner of the intersection of Wuyi Avenue and Furong Road at
Furong Square, Wuyi Avenue is the most important east-west urban artery in Changsha, while Furong Road
is the busiest north-south thoroughfare, notorious for perennial traffic congestion and significant pedestrian
and vehicle flow.

Business: The media is located in the heart of Changsha's CBD, where provincial-level financial branch
headquarters converge. It boasts numerous 5A-grade office buildings such as the World Trade Financial
Center, Bank of Communications, Hunan Investment Building, and Swan Hotel.

REX XBPRE A —BRCAKRICAERIEE

ﬁfgﬁ%oc ATION Furong District, southeast corner of the intersection of
Furong Middle Road and Wuyi Road, facing southwest.
AT AR s
DIMENSIONS 60m (W) x14m (H) =840m
=R : :
OPERATING HOURS 07:30-23:30
HAZER
DAILY FOOT TRAFFIC 360,000
BER 4734 (W) x1080 (H)
SCREEN PIXEL
BAFIFIf (RMB) 15”=368,000 30”=613,000 (60 times/d)

WEEKLY RATE

15”=699,000 30”=1165,000 (120 times/d)
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FURONG SQUARE SWAN HOTEL BY DAIS
XE /N RIBREEIE

Al AL TN LR IR " Z TRV B F I CBDAZDIHEER
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Commercial: The media is located in the core area of Furong Middle Road, known as the "Wall Street" of
Changsha's CBD.

Thoroughfare: Positioned at the northwest corner of the intersection of Furong Middle Road and Yingpan
Road, directly facing the crossroads with no obstructions or disturbances. It intercepts 100% of traffic from
all directions, strategically located at the central axis of Furong Road, radiating throughout the northern
urban area of Changsha.

Business: Surrounding the area are numerous renowned high-end hotels, banks, upscale office buildings, as
well as governmental and financial institutions such as Hunan Publishing Group, Hunan Provincial
Committee, Provincial People's Political Consultative Conference, Hunan Daily Group, Provincial Sports
Center, and Hunan Fortune Center, creating a strong business atmosphere.

R FEX FRSERKRIICAFEILAIER KM

Kaifu District, northwest corner of the intersection of Zhonglu
MEDIA LOCATION . .

and Yingpan Road, facing southeast.

FIAETR _ .
DIMENSIONS 40.32m (W) x12.16m (H) =490.3m
=R : :
OPERATING HOURS 08:00-22:00
S PN
DAILY FOOT TRAFFIC 180,000
BRREER 4032 (2496+928+608) (W) x1216 (H)
SCREEN PIXEL
BAFIFIf (RMB) 15”=211,000 30”=352,000 (60 times/d)

WEEKLY RATE 15”=401,000 30”=668,000 (120 times/d)
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XI'AN.
7

AL ETE
Bell Tower Century Golden Flower

EMXHLER
High-tech Zone Century Golden Flower

BAREFELEXARWE, BAEFENXMETRENHLRE. FAFENAGHRZ—, BLFNZE
HRLFZHRNER, LEPE+ZAEH, AHFEEIXNXMARLE. SRNALZRAMIB—THLEEIN
M, ERMACIMASHEENRA. WHPONHEIARESEMEERR, W51 TREERSH
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Xi'an is a renowned historical and cultural city in China, boasting rich cultural heritage and
profound historical significance. As one of the Four Great Ancient Capitals of China, Xi'an is
not only the starting point of the ancient Silk Road but also an ancient capital city that has
witnessed thirteen dynasties, carrying a deep history of civilization. Today, Xi'an is not only a
city steeped in history but also a symbol of modernity and cultural diversity. The iconic
landmarks of the city center, such as the Bell Tower and the Giant Wild Goose Pagoda,
attract tourists and business investors from around the world. With its unique cultural
charm, advantageous geographical location, and rapid economic development, Xi'an has
emerged as an indispensable commercial center and advertising market in western China.
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BELL TOWER CENTURY GOLDEN FLOWER
R R L
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Commercial: Located in the heart of Xi'an at the Bell Tower, this area is highly concentrated with cultural,
commercial, and transportation hubs. It boasts the city's largest central green plaza, integrating nearly
200,000 daily vehicle flows and tens of thousands of visitors. The Century Golden Flower, situated in this
prime commercial location, links classic centuries and condenses the essence of prestigious brands, serving
as a major public service and commercial project in Xi'an. Today, Century Golden Flower has become the
trendsetter for western fashion and a benchmark in China's upscale department store industry, acclaimed
as the "window within Xi'an's window," presenting a splendid business card for the city.
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MEDIA LOCATION Lianhu District, above Century Golden Flower on 3eII Tower
Square, facing south.

FIARER _ .

DIMENSIONS 16m (W) x10m (H) =160 m

=R E 00-22;

OPERATING HOURS 08:00-22:00

BAZER

DAILY FOOT TRAFFIC 600,000

BRAIEE HD 1664 (W) x 960 (H)

SCREEN PIXEL

BT (RMB) 15”=211,000 30”=352,000 (60 times/d)

WEEKLY RATE

15”=401,000 30”=668,000 (120 times/d)
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HIGH-TECH _%_O;E CE N_L_U;é g -DEN FLOWER I B BHRSRRBT A RREAMNE 9
= - High-Tech Zone, at the intersection of Gaoxin Road and Keji
= FTIXTE Z 1% MEDIA LOCATION

e Road, Century Golden Flower's exterior wall facing south.
. iy “++ N4t 12 A = N o E-I-*)I-I“E R o 2
Bl ARMITBHEELEEEN SR, THEBCUCCIERE, BREIESEMWMTL, SRR, DIMENSIONS 15m (W) x8m (H) =120m
M EF—REEUSKNEEZRD, BT ERHAEFIHE,
Ti&: SESHXETFERRBNSHERCE, AFREBFABHEZIL, BABILRERS, = A8 08:00-22:00
A% KEMEMEARSHIRATFLAXZD, FARERZHSEFH, . RITEZHNEARXRE, BS OPERATING HOURS ' '
B
Ny
BHAER 420,000
Commercial: The large screen is located on the facade of Century Golden Flower in the High- DAILY FOOT TRAFFIC
Tech Zone, directly adjacent to the GUCCI flagship store and across the street from Golden
Eagle Shopping Center. It is situated at the core of a high-end commercial district that E'{:W{%% 1340 (W) 748 (H)
integrates entertainment and shopping, catering to Xi'an's affluent consumer base. SCREEN PIXEL X
Thoroughfare: Occupying the intersection of Keji Road and High-Tech Road in the High-Tech
Zone, this main thoroughfare experiences heavy traffic flow and congestion, ensuring high = 45|
media exposure. R (RMB) 15"= 266,000 30”=443,000 (120 times/d)
Business: The location of the large screen is at the core of Xi'an High-Tech Development Zone, WEEKLY RATE

surrounded by numerous commercial office buildings, enterprises, and financial institutions,
64 making it a mature business environment.
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NINGBO.
e N
T
=T OMBBIRRE

Sanjiangkou Post Office Building
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Ningbo, located on the southeast coast of China, is in the eastern part of Zhejiang Province.
As one of China's most important port cities, Ningbo boasts a rich history and cultural
heritage, alongside being a pivotal economic center and modern city. Its strategic location
and well-developed logistics network make it a crucial hub for international trade and
maritime industries. Known for its modern business districts, picturesque coastal scenery,
and abundant cultural heritage, Ningbo is an essential destination for investors and tourists
alike.




SANJIANGKOU POST OFFICE BUILDING

=T CTHE UK %%

A AEF TR OAMI=IO, SEWFOEDES, BERNR—T 7. BN, IR, XK
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MEEIT.

A5 AEREBR—T1HRRBSK, BEHBEN, MAEZECBDRRBIRA,

Commercial: Situated at the core landmark of Sanjiangkou in Ningbo, overlapping with the
"Business Center Drive," it intersects with the famous Tianyi Square, Laowaitan, Jiangdong, and
Yidao Avenue economic zones. Surrounded by numerous supermarkets and department
stores, it is the most bustling area in Ningbo.

Thoroughfare: Zhongshan East Road is the busiest road and central artery in Ningbo's
downtown area, where the municipal government, Tianyi Square, and several large shopping
malls are located, leading to heavy traffic congestion.

Business: The large screen is located adjacent to the central business district of Tianyi Square,
overlooking the municipal government, making it a powerful media asset in Ningbo's prime

66 commercial CBD.
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Hai Shu District, at the intersection of Zhongshan East Road
MEDIA LOCATION . . . )

and Jiangxia Street, facing northeast, with a curved screen.
FIARER _ .
DIMENSIONS 42m (W) x8.7m (H) =366m
=8 _ _
OPERATING HOURS 07:30—22:30
BAZER
DAILY FOOT TRAFFIC 250,000
MR

2320 (W) x480 (H

SCREEN PIXEL (W) x480 (H)
AT (RMB) 15”=187,000 30"”=312,000 (60 times/d)
WEEKLY RATE 15"”=355,000 30”=592,000 (120 times/d)
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JINAN.
TEE

RBBEEoKE
Quancheng Road Caiyun Building
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Jinan, located in eastern Shandong Province, China, is the provincial capital with a rich
history as a renowned cultural city. Famous for its abundant natural springs, Jinan is known
as the "Spring City." It boasts deep cultural heritage and longstanding historical traditions,
serving as the political, economic, and cultural center of Shandong Province and a vital
transportation hub. As the economic engine of Shandong Province, Jinan holds significant
influence in manufacturing, high-tech industries, financial services, and more, playing a
crucial role across the nation. With its unique geographical advantages and diverse tourism
resources, Jinan is an ideal choice for investors and tourists alike.
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QUANCHENG ROAD CAIYUN BUILDING
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Commercial: Situated adjacent to landmark commercial pedestrian street "Quancheng Road
Shopping Street" in Jinan, covering all key locations including Henglong Plaza, Guihe
Shopping Center, Ginza Shopping Plaza, and World Trade Plaza. To the west lies the home
appliance and digital market, north is the Shandong Provincial Government and Provincial
Cultural Center, and nearby is Jinan's core tourist attraction, "Baotu Spring." This area holds
immense commercial value and significant brand influence, ideal for spreading and
amplifying brand impact.

Thoroughfare: Located in Jinan's most bustling and landmark Quancheng Road business

district, it enjoys prime geographical positioning with heavy traffic congestion and substantial
pedestrian footfall.
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Lixia District, at the intersection of Quancheng Road and
MEDIA LOCATION . .
Shengfugian Street, facing northeast.
I E R _ ,
DIMENSIONS 22.7m (W) x13.3m (H) =301.9m
=R E : :
OPERATING HOURS 08:00—22:00
HAZER
DAILY FOOT TRAFFIC 300,000
FEE 2560 (W) x 1536 (H)
SCREEN PIXEL
BT (RMB) 15”=178,000 30”=297,000 (60 times/d)

WEEKLY RATE

15”=338,000 30”=563,000 (120 times/d)
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Xinbai Plaza
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Shijiazhuang, located in the central part of Hebei Province, China, is a key economic, cultural
center, and transportation hub in northern China. As the provincial capital, Shijiazhuang
boasts a rich history and cultural heritage, alongside being an important industrial base and
modern city. Its strategic location and well-developed transportation network make it a
significant commercial and logistics center in North China. Known for its diverse economic
structure and vibrant business activities, Shijiazhuang is an ideal choice for investors and
business development.
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XINBAI PLAZA
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Commercial: Xinbai Plaza, also known as People's Square, is a historical and cultural landmark
in Shijiazhuang. The large screen at Xinbai Plaza is situated west of Century Hotel, east of
Ginza East Shopping Plaza, south of Wanshi Tiancheng Shopping Center, and north of Jinyuan
Building, creating a vibrant and bustling commercial hub.

Thoroughfare: Zhongshan West Road and Zhonghua Avenue are major thoroughfares in
Shijiazhuang, characterized by heavy traffic flow.

Business: Nearby are key government institutions such as Hebei Provincial Committee and
Provincial Government, Provincial Finance Department, and Taihang State Guesthouse. The
area also hosts major banks, insurance companies, and other financial institutions.
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MEDIA LOCATION Qiaoxi District, at the intersection of West Zhongshan Road

and Zhonghua Avenue, Xinbai Plaza, facing southwest.

FIARER _ .
DIMENSIONS 16m (W) x20m (H) =320 m
=R E : :
OPERATING HOURS 07:00—22:00
BAZER
DAILY FOOT TRAFFIC 500,000
REEER 1284 (W) x 1608 (H)
SCREEN PIXEL
BT (RMB) 15”=184,000 30”=307,000 (60 times/d)

WEEKLY RATE

15”=350,000 30”=583,000 (120 times/d)
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TAIYUAN.
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Yingze Street Da Nanmen
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Taiyuan, the capital city of Shanxi Province in China, is a significant industrial base and
economic center in North China. Renowned for its long history and rich cultural heritage,
Taiyuan is also a pivotal city in China's coal industry. Its strategic location and abundant coal
resources make it a key region in China's energy sector. Known for its modern urban
landscape, bustling commercial districts, and dynamic economic activities, Taiyuan is an
ideal destination for investment and business development.
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Commercial: Located in the telecommunications business district, surrounded by various
mobile phone stores, attracting massive daily foot and vehicle traffic.

Thoroughfare: The Damingmen large screen is situated at the southwest corner of the
intersection of "Sanjin First Street" Yingze Avenue (north-south axis) and "Taiyuan
Telecommunications Street" Jiefang Road (east-west axis), forming a 45-degree angle with
both Yingze Avenue and Jiefang Road.

Business: This area gathers telecommunications operators such as China Mobile and China
Unicom; major mobile phone markets like Guanzhilin, Souji Cheng, and Huaji World; as well as
flagship stores for brands like Nokia, Motorola, and Samsung, making it a renowned

72 telecommunications hub in Taiyuan..
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MEDIA LOCATION Intersection of Yingze Avenue and Jiefang Road, southwest
corner of Da Nanmen, Overseas Chinese Hotel building
AIANER ) 2
DIMENSIONS 17.9m (W) x9.2m (H) =164.68m
= A8 _ _
OPERATING HOURS 08:00—21:00
BAZER
DAILY FOOT TRAFFIC 300,000
ki 2240 (W) x 1056 (H)
SCREEN PIXEL
BTt (RMB) 15”=152,000 30”=253,000 (60 times/d)

WEEKLY RATE

15”7=289,000 30”=482,000 (120 times/d)
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FOSHAN.
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Zumiao Road Huahui Building
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Foshan, located in the southern part of Guangdong Province, China, is one of the key cities in
the Pearl River Delta region. As a city with a rich cultural heritage, Foshan is renowned for its
traditional arts such as Southern Kung Fu and Lingnan culture, and is also known globally as
the "Capital of Ceramics." Its developed manufacturing and modern service industries make
it an economic powerhouse in Guangdong Province. Foshan is celebrated for its vibrant
business environment, modern urban development, and abundant tourism resources,
making it an ideal destination for investment and business development.

———
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ZUMIAO ROAD HUAHUI BUILDING
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Commercial: This display screen is located in the bustling commercial district of Chan Cheng,
at the core of Zumiao Commercial Circle. The area is densely populated with numerous mid-
to-high-end dining, entertainment, and consumer venues. Adjacent to Zumiao Pedestrian
Street, it attracts a large number of affluent consumers.

Thoroughfare: The screen is positioned at the southeast corner of Huahui Building on Zumiao
Road, where pedestrians and vehicles flow continuously, ensuring significant foot and vehicle
traffic. Its exceptional height and corner location provide a striking visual impact.

Business: Surrounding areas include Baihua Plaza, ICC International Business Center, Foshan
Library, Foshan Science Museum, making it an ideal advertising location.
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RENLE Chancheng District, southeast corner of Huahui Building on
MEDIA LOCATION . ) .
Zumiao Road, podium wall facing southeast.

ME 0
AIRER 22.4m (W) x8m (H) =179.2m
DIMENSIONS
=R E : :
OPERATING HOURS 10:00—22:00
BAZER
DAILY FOOT TRAFFIC 300,000
RiME R HD 2240 (W) x 800 (H)
SCREEN PIXEL Left: 1053 (W) x 800 (H) Right: 1187 (W) x 800 (H)
BT (RMB) 15”=142,000 30”=237,000 (60 times/d)

WEEKLY RATE

15”=270,000 30"=450,000 (120 times/d)
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HARBIN.
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Qiulin International Shopping Center
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Harbin, the capital city of Heilongjiang Province in northeastern China, is a unique blend of
Russian charm and Oriental culture. Known as one of China's most European cities, Harbin is
famous for its ice and snow culture and architectural heritage. The annual Harbin Ice and
Snow Festival attracts millions of visitors worldwide, showcasing the city's unique winter
charm. Beyond being a major industrial base and economic center, Harbin is also a hub for
education, technology, and culture. Its strategic location and rich tourism resources make it
an ideal choice for investors and tourists alike.
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QIULIN INTERNATIONAL SHOPPING CENTER
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)

Commercial: Qiulin Commercial Circle is Harbin's top commercial district, featuring various
large department stores such as Qiulin Co., Yuanda Shopping Center, Songlei Mansion, New
World Dept. Store, Hongbo Plaza, Suning, Gome, Expo Center, Lingzhi Mobile, and Dajie Small
Commodities Market. It is the core of Harbin's most bustling commercial hub.

Thoroughfare: Harbin Qiulin Intl. Shopping Center is located at 320 Dongdajie St., Nangang
District, at the intersection of Gogol St. and Dongdajie St., with heavy traffic flow.

Business: Nearby are several government offices and financial institutions, including the
Provincial People's Congress, Provincial CPPCC, Provincial Construction Dept, ICBC, CCB, CGB,
CEB, and others.
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SRR Nangang District, 320 Dongdajie Street, Qiulin International
MEDIA LOCATION gang ’ gdaj : . ,

facing southwest.
AT ER ) 2
DIMENSIONS 16.64m (W) x28.8m (H) =479m
=FEIE _ .
OPERATING HOURS 07:30—21:30
BAZER
DAILY FOOT TRAFFIC 350,000
RiME R

1040 (W) x1800 (H
SCREEN PIXEL (W) x (H)

AFIFIf(RMB) 15”=189,000 30”= 315,000 (60 times/d)
WEEKLY RATE 15”=359,000 30”= 598,000 (120 times/d)
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XUZHOU.
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PREAED

Central Department Store Building
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Xuzhou, located in the northern part of Jiangsu Province, China, is an important industrial
city and transportation hub in East China. As one of China's historic and cultural cities,
Xuzhou boasts a rich history and cultural heritage, with famous attractions such as Yunlong
Lake and Pengzu Garden. Known for its developed manufacturing and modern service
industries, Xuzhou is a key economic pillar of Jiangsu Province. Its strategic location and
well-connected transportation network make it a hotspot for business activities and
investment projects. Xuzhou is renowned for its thriving business environment, modern
urban facilities, and rich cultural activities, making it an ideal choice for business expansion
and investment development.
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CENTRAL DEPARTMENT STORE BUILDING
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Commercial: The large screen is located on the Central Mall Baida Plaza Building, Xuzhou's
largest core commercial district, adjacent to the "city center axis," serving as the city's
consumer hub. Nearby are major shopping and entertainment venues such as Pengcheng
Square, Golden Eagle International Shopping Center, and Suning Plaza.

Thoroughfare: The media is situated at the intersection of Pengcheng Road and Datong Road,

close to Pengcheng Square Metro Station, effectively covering the traffic flow of Pengcheng
Road and the bustling commercial street of Huaihai Road.

Business: The city center is home to office buildings, banks, insurance companies, and
securities firms, making it a bustling area with a constant flow of people.
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MEDIA LOCATION Intersection of Pengcheng Road and Datong Street, facing
northwest, corner screen.
7 TE A0
33§|§IONS 33.4m (W) x11.4m (H) =380.76m
=FAT(E)
07:30—22:30
OPERATING HOURS
BHAER
1
DAILY FOOT TRAFFIC 50,000
E=3UNEEN
SCREEN PIXEL HD 2940 (W) x 1050 (H)
AT} (RMB)

WEEKLY RATE

15”=230,000 30”=383,000 (120 times/d)
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Xiguan Crossroads Xidan Shopping Center
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Lanzhou, the capital city of Gansu Province in northwest China, is a crucial political,
economic, and cultural center in the Yellow River Basin. As a key node on the Silk Road
Economic Belt, Lanzhou boasts a rich history and diverse culture. The city is renowned for its
unique geographical environment and abundant tourism resources, such as the Lanzhou
Waterwheel Museum and Zhongshan Bridge. Lanzhou is an economic pillar of Gansu
Province, with developed manufacturing, agriculture, and modern service industries. Its
strategic transportation hub status and rich natural landscapes make it an ideal destination
for investment and tourism.
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XIGUAN CROSSROADS XIDAN SHOPPING CENTER
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Commercial: Located in Lanzhou's primary commercial district, West Gate Commercial Circle,
influencing the city and province. Landmarks include Asia-Europe Department Store, Xidan
Mall, and New World Department Store, adjacent to Zhangye Road Pedestrian Street,
attracting high-end consumers. North is Zhongshan Bridge, 500 meters away, and 700 meters
south is Zhengning Road Night Market, drawing tourists.

Thoroughfare: Positioned at Zhongshan Road and Zhangye Road intersection in central
Lanzhou, with constant traffic and congestion. Near West Gate Metro Station, experiencing
substantial foot traffic.

Business: 800m from Gansu Prov. Govt. offices, surrounded by Lanzhou Municipal Committee,
Finance Dept., and financial institutions like BOC & ABC, frequented by gov. & business figures.
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BRI E Chengguan District, West Gate Crossroads, Xidan Mall Wall
MEDIA LOCATION at the intersection of Zhongshan Road and Zhangye Road,
facing northeast.

M0

PIRER 18m(W)x12m(H)=216m

DIMENSIONS

=FAE : :

OPERATING HOURS 09:00—22:00

HAZER

DAILY FOOT TRAFFIC 180,000

RIAER HD 1920 (W) x 1080 (H)

SCREEN PIXEL

BT (RMB) 15”=110,000 30”=183,000 (60 times/d)

WEEKLY RATE 15”=209,000 30"=348,000 (120 times/d)
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THANKS FOR REVIEWING OUR MANUAL. TANG CULTURAL MEDIA HAS BEEN SELECTED AS THE OFFICIAL
PARTNER OF THE SEPTIMIUS AWARDS FOR FIVE CONSECUTIVE YEARS, LEVERAGING ITS GLOBAL POPULARITY
AND INFLUENCE, WITH PRESS DISTRIBUTION SUPPORTED BY AMERICAN DAILY NEWSWIRE.

© AUTHORIZED BY ADNewswire.com
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Tang Cultural Media is a PR Reputation
partner for leaders in finance, asset
management, professional services,
fintech and B2B technology.
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Tang Cultural Media created content,
which received media attention and
became the Preferred School Brand for
local students, with gratifying results!
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With our powerful features and ROI-based marketing promotion solutions
Let us help you achieve record-breaking marketing traffic goals.
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ABOUT US.
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THE SEPTIMIUS
AWARDS.

The Septimius Awards is an international award ceremony showcasing Feature Films, Documentaries,
Shorts, Animations, Television Series and Screenplays. Our goal is to showcase independent films
and projects from around the world and Grant Awards to the best nominees at our yearly festival. The
Septimius Awards is a strong supporter of new talent and visionary ideas. What makes the Septimius
Awards unique is our approach to three categories. Best Actress, Best Actor and Best Film.
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Tang Cultural Media has been selected as the

official partner of the "Septimius Award" for 5 consecutive times with its global popularity and influence
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TANG CULTURAL MEDIA WON THE SIX GRAND SLAM AWARD
FROM THE 2022 UK SCIENCE FOUNDATION
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FAMOUS OVERSEAS.
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GLOBAL VISION.
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10X Your Business - Drive More Leads and Sales
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Grow your business, get more customers and beat your competition.
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CORE POWERFUL.
B 8BRS

BREHEPE DScERGTRORESERERET 10,000m EFEFEY
NXREDIGM, BGEUEBRETASE, BREELEEFESRONLT
nE), HREBRPWRAETIFEFEARAZTFRETENAXRESE. &5
IRRRARBNREZED), FEHTE+ELRA KN EHERZH Y
mhE AR KR EE R SIREIERBRT =




94

AMERICAN DAILY NEWSWIRE THE LEADING
MOST EXTENSIVE RESOURCES & TECHNOLOG
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ADNewswire
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Renowned media journalists from dozens of countries
Helping brands quickly gain global attention

BRERERKE 2 —UBINTERIT RmEHEEMF S ADNewswire BT /BE AR FMIATIDITHIERE RIRE A,

Tang Cultural Media in collaboration with ADNewswire, an overseas international enterprise news distribution platform, reaching hundreds of millions of consumers and investors through a large number of high-quality media around the world
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BURERINEE

DOMESTIC

MEDIA.
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Distribute to thousands of mainstream platforms in just ten minutes Media journalist
content planning and publicity distribution
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TANGPR, the digital marketing platform for Chinese enterprise news distribution and public relations of

Tang Cultural Media, helps enterprises

mprove their brand image and influence through more higl

h

quality media
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BUSINESS MANAGEMENT
EHRSEIEMR

Meet Certainty, Tang Cultural Media Visibility’s proprietary digital marketing
forecasting system. Our clients have the upper hand with the power of our
Certainty software.



CORPORATE CULTURE.
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\ Driven by technological innovation, maximize the global development of Tang Cultural Media's independent business
\ brand, providing products that meet the multi-dimensional development needs of brands. Empowered by artificial

v intelligence and machine learning, we are committed to becoming the most respected international public relations
media company, creating lifelong value for brands,
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Bringing better public relations products to the world, simplifying product operation processes, and enhancing user
experience. Promoting the development of Chinese brands through innovative communication technologies, focusing
on high-quality original content creation, and ensuring sustainable and predictable investment returns for brands.

Data-driven, innovative, and responsible. Always adhering to win-win cooperation, empowering future development of
enterprises with intelligent collaborative systems, and creating more brand value.
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GLOBAL BUSINESS EXERCISES.

BRER x 2K R

an bR R Ak B

BEAHXA

HFEHEE

M Lo #
1% h:3 &
T E L
i i B

e R

o B

5]

=

)
@

N

ADNewswire

American Daily Newswire

Tang Cultural Media is a strategic partner of the American Daily Newswire. In China, its main services include brand strategy
development, public relations, and digital marketing. Brand strategy solutions cover market research, precise positioning, and
digital transformation. Public relations solutions involve public opinion monitoring, crisis management, financial PR, investor
relations, market value management for public companies, and capital market risk control. Digital marketing solutions include
PR communication, self-media content planning and marketing, and overall marketing planning. Brand expansion solutions
focus on news dissemination and social media marketing.
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SERVICE COMMITMENT.

B R x IRS5#0E
““““““““““ BAERPESIZ=KRS®&E
R RIDHN RERE B AME
ERBEAREM RITEEREBR MEFENEE
FULL PROCESS SOLUTION QUOTATION ~ BANKLEVEL CONFIDENTIALITY SYSTEM ~ EXCLUSIVE FOR NEW CUSTOMER SIGNING

-~ _—

102



103

SERVICE CENTER.
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Tang Cultural Media's Global Customer Service Center offers lifelong free access to experienced online consultants who provide rapid problem-solving with responses
in seconds. Leveraging the media and political resources spanning dozens of countries through its partnership with American Daily Newswire, Tang Cultural Media
effectively enhances response efficiency with a next-generation intelligent management system. This aids customers in achieving rapid growth in brand strategy
development, significantly boosting brand value and international reputation.
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OUR SERVICES
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Tang Cultural Media's Next-Generation Public Opinion Monitoring and Public Relations Management System

With our powerful features and ROI-based marketing promotion solutions
Let us help you achieve record-breaking marketing traffic goals.

BRAND STRATEGY
an Sk B

DIGITAL MARKETING
HFEH

PUBLIC RELATIONS
nHXFR

175 Market Research
£ %438 Strategic Consultation
mhE S Overseas Marketing

M5i%it Visual Design

AF{EHE PR Communication
HRIEAR Social Media

1R 35|% Search Engine
EHEY Marketing Planning
¥EHE £ Targeted Advertising

A FER) PR Campaign
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3|S5 Brand Monitoring

1R FE Z Media Relations

fEHL/A % Reputation Management
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BRAND STRATEGY
rn & r B

Our holistic digital strategies, proprietary insights, Tang Cultural Media platform,
and granular targeting accelerate growth and outmaneuver your competition.
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WHY BRAND STRATEGY.
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MARKET RESEARCH.
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Data Sources
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Our market research product offers comprehensive data sources, a robust analysis framework, and the TANG think tank. It features an extensive data collection and
verification system, standardized industry data processing, and quantification of data information for insightful reports. The product provides significant value by
enabling in—depth competitive analysis, strategic development planning, and enhancing corporate efficiency. It reduces market risks, seizes market opportunities,
and meets customer needs effectively.
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STRATEGIC

CONSULTATION.
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rategy planning. We offer enterprises solutions in brand strategy, market
nce brand value. The new generation "Tang
ses improve their market competitiveness.

Tang Cultural Media China Think Tank Center explores brand value through brand mark
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Digital Transformation is a crucial part of our strategic consulting model system at Tang Cultural Media, encompassing four main strategies: Value Upgrade
Strategy, Market Segmentation Strategy, Value Extension Strategy, and Growth-Driven Strategy. Diagnostic Analysis: This involves in-depth exploration of niche
" industries, investigating development trends, forecasting future trends, and optimizing financial systems. Strategic Consulting: This step includes strategic

positioning, organizational structure, business models, and business vision. Development Planning: This encompasses competitive strategies, development

J=y N
&mg 1ﬂ §&%$§Z! strategies, asset management, and operational systems. Establishing and Optimizing the Visual Identity System: This involves corporate philosophy identification,
visual design identification, public relations publicity norms, and brand image shaping. Brand Communication: Utilizing the ADNewswire news media reporting

system, social media matrix operations, creative design of communication materials, and ultimately enhancing the user's digital experience.
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OVERSEAS MARKETING.
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BRAND VISUAL IDENTITY.
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DIGITAL MARKETING
HFEH

We achieve the big wins. Our client—first approach, deep technical knowledge,
and performance focus fuel our clients’” successes — and grow their brands.
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WHY DIGITAL MARKETING.
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ang Cultural Media
channel digital mark

>s with globally renowned institutions such as the American Daily
ach, which includes brand PR communication, social media mart

and Sweden Data to ¢

ower rapid brand growth. By analyzing the unique needs of
ch engine optimization, marketing event planning, and targeted advertising, helps

e provide tailored, comprehensive digital marketing solutions. Our all-

er reputation, and return on investment.
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BRAND

COMMUNICATION.
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Tang Cultural Media offers integrated marketing and P!
communication, PR management, creative planning, br:
experience promotion. Leveraging our strengths in media, cl

social media integrated marketing, and brand
°r satisfying PR communication results.
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SOCIAL MEDIA

OPERATION.
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Tang Cultural Media ha
and international
offer social media operation, influencer marketing, word-of-mouth promotion, and s

I media listening services to enhance brand public image and awe
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SEARCI I E N G I N E O PTI IVI IZATI O N Tang Cultural Media's Search Engine Optimization (SEO) services encompass comprehensive and scalable technical

optimizations. Key features include precise positioning, authority optimization, content creation, technical strategies, and rapid

ranking improvements. Our intelligent assistant and data center monitor external links, structure suitability, and search
;%?g I E& X ;ﬁ*{jﬁ{t rankings. Through advanced keyword evaluation, strategic website enhancements, and high—quality link optimization, we
3 I3 =5

ensure superior user experience and effective SEO outcomes.
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MARKETING PLANNING.
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TARGETED

f\DVERTISING
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Tang Cultural Media has global TV newspapers, landmark hub outdoor advertising and Internet media, digital media advertising resources, through data analysis,
algorithm upgrades, effect monitoring and conversion evaluation trends, as well as new functions of different digital media advertisements for detailed analysis and in—
depth analysis Insights, realize the precise placement of brand advertising, and further optimize the advertising effect.
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TARGETED ADVERTISING.
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PUBLIC RELATIONS
RNHXHR

We pride ourselves on pushing the boundaries of digital marketing and
development. We combine relevant trends and best practices to build platforms

with longevity.
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PUBLIC RELATIONS CAMPAIGN.
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m \ie N Tang Cultural Media is the general agent of SwedenData brand public opinion and business intelligence monitoring system in China. It monitors keywords and phrases or specific sources,
I L | *& ﬁ'l\i I Ik“n powerful search filters for intelligent machine learning and artificial intelligence, and obtains instant warning notifications and monitoring results from massive online data sources in different
m | | | | ﬁ ) languages.
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Leverage ready-made report templates to cover basic, advanced, and competitive analysis needs, or Get detailed insights into your customers’ behavior and learn how to effectively target them, create
create custom charts and dashboards with over 2000 data points at your fingertips.

Use ready—made templates or design custom charts and dashboards, add your branding, and a report
resonating messages, and reach new audiences

packed with engaging, easily digestible data and actionable insights is done in seconds
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MEDIA

MONITORING.
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Increasing brand awareness and positioning yourself as an industry leader is crucial for creating messages that resonate with your target audience and enhance brand

trust. Through the Tang Cultural Media Public Opinion Monitoring System to track important information such as emotions, participation, impressions, and evaluations of

global media and consumers; Our 24-hour monitoring provides manual alerts, allowing us to complete assessments and handling strategies within 30 minutes
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Competitive analysis
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awareness through Tang Cultural Media's competitor research and analysis system. Further

timent, market share, and brand
and use these insights to improve brand awareness, and understand

competitors, test key ind
and other data through researc

We can measure competitors' p
understand the performance of nd and that
competitor brand communic channels, strategies, tags,

reports.
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Tang Cultural Media collaborates with Sweden Data to provide comprehensive public relations solutions through world-leading
. media monitoring and data analysis systems. Our Shanghai data center integrates big data and Al technologies to analyze and
predict public opinion trends in real-time, ensuring brands can swiftly respond to and manage crises at any moment. Our full-

[l "’\-:nl : : ! 'I spectrum news media monitoring and social media listening services help brands stay informed about market dynamics and
ﬁm[)‘ X 1 Y/ a5 public feedback, enhancing brand reputation and market competitiveness.
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in China and abroad, we pro 3 marketing services for n marketing, media nfel and
ss—platform, multi-dimensional, and in—depth PR promotion to further enhance brand image.

management in mainstream countries worldwide, achieving
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MEDIA MONITORING.
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Tang Cultural Media facilitates global brand communication through premium content creation, media relations management,
and brand image building. We focus on continuous output of high—quality text and multimedia content, leveraging news and
social media channels for extensive public relations and marketing communication. Ultimately, we enhance brand reputation
and value through comprehensive public image enhancement and promotional activities.

02. BRIARE 03 BERR

BEXRHENREARXRAREHEE RFHmEEER OB R @EMME

RAEXREE

AXEHEE DS

55
>
\\\
b
Ik
of

]

Bt
[}
S

[~ =
HEES & HTHR




138

REPUTATION

MANAGEMENT.
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Tang Media leverages comprehensive reputation management and crisis communication strategies to help brands quickly
. recover and reshape their image during crises. Utilizing extensive data analysis and global media relations, we ensure swift

and effective response to emerging issues. Through compliance handling and authoritative endorsements, we enhance public

/ \ I\E Iﬂ trust in the brand. Tang Media is dedicated to providing holistic crisis prevention and public relations solutions, ensuring that
B A X ? brands can rapidly recover and continually elevate their value post—crisis.

&1k i BE R NS
vl i B 3] &1l

CRISIS PR

C
BHLLAX ( wms
g ¢

ERERBENAXLED L
GHREREERLE

v

BERBERBHIESN <
PR ETFIN G

SRt

PUBLIC OPINION

EIF

RENETIINEEBIE
S ETTEEREELE

BINMCERFRIFAE
BHRSEEEE

D EES

BRER SR ERREAEIR
SIS ARABUBEREN

v

N
v

EHEERDEBERE <
AREBRENE

HIE5|&

4
YYEA
b
B
Ak
b
_/

el KA1 fetl AR IR :)(: mhERELE




FINANCIAL

| PUBLIC RELATIONS
I
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Tang Cultural Media is dedicated to providing comprehensive financial public relations solutions for listed companies and
R Fortune 100 enterprises, ensuring compliance with information disclosure, improving corporate governance, enhancing trust

and support, increasing investment value, and promoting sustainable development. Through strategies such as investor

I'I QZ/ \ = Ab relations, market relations, and public relations, we implement activities like investor meetings, roadshows, and press releases
)s cL A X Jt Hb to significantly enhance brand reputation, boost investor confidence, improve market valuation, and reduce reputational risks.
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Tang Cultural Media is a financial public relations firm specializing in providing comprehensive investor relations services. Our
offerings include investor relations advisory, investor targeting and outreach, investor communications, and organizing investor
events. Through strategic counsel, identifying and engaging potential investors, preparing and disseminating communications
materials, and hosting investor conferences and roadshows, we help clients raise capital, maintain a strong stock price, and
attract top talent. Tang Cultural Media is dedicated to leveraging its expertise and resources to help companies effectively
manage their investor relations, enhancing their reputation and market performance.

o BERERARHREAXAKEELRNTAXEDBEAEEESFENEN: TAMNZLABRS . BRAFSER. MERASNELR
B4, BRI IR AASIENEREZN, UREW IPO £SASAMBENSEMRELEN.

FINANCIAL PUBLIC RELATIONS.
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TSI /// 1 ﬂ o AEERDEREREFPIGUMNTOPISEIMNEAHTIE: The New York Times, CNBC. Forbes. Bloomberg. The Wall Street
B ) B Journal, Fast Company. Business News Daily, Business Insider. AdExchanger. Crain’s New York, New York Post,
4 7 TechCrunch. New York Business Journal. Fox News. Financial Times......
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BRAND PORTFOLIO

' zpusg)

Public Relations consumers signal their individuality in all kinds of ways. We build
winning marketing strategies based on a deep understanding of those consumers
and what drives their decision—making across all channels.
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Tang Cultural Media's clients span a wide range of industries, including culture and entertainment, healthcare, consumer
. goods, watches and jewelry, health and beauty, internet, real estate, hospitality and tourism, medical care, technology, new

energy vehicles, government departments, and energy consumption. By providing professional financial public relations

QZ E I -H-'E' N n EP2N o services to these sectors, we help our clients enhance their corporate image, strengthen market competitiveness, and achieve
= ) < X [ = \lt Hb business growth.
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COOPERATION Slaite sz

| GROWTH.

SWE [ 2RIE / 18BmhRMEE

TRAFILRZGERE FPA #7845 (SLAITE) FEREMAN
PNHXAGERTBRAAR, BNNQHXAHAEEED
L IEY K RAEA B EMEEIMNER, BINTIAX
RIBS BT, o T BREIEK,

The SLAITE needed a holistic public relations performance strategy. Our expertise @

helped their team pivot successfully while amplifying sales. We fuel brand growth
and have the numbers to prove it. Here's just a few of our superior results.
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COOPERATION
GROWTH.

SWE [ 2RE / 1B RmhREHE

HTHH AR, PNEE - EEG73ERMBETT
2018 ZHtE AM Z IR E . EFERTBNFMNESR
AERMMMATIE S MR EIRX - AXREDREE
IHRIE.

Luzhou Laojiao held a dinner for the 2018 World Cup in Russia in Moscow. Tang Cultural
Media helped Luzhou Laojiao to successfully hold a media interview and report on the
public relations event "Let the World Experience the Refined Taste of China" in Moscow.
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LUZHOU LAOJIAO RUSSIAN NEWS.
BFEER < iFMEE x T E

BRERFEAN—REARENEMRAXEENN, SERETTERMBNERAEZIIRFNSFXATNEEOEERE, BT HHFMEE,
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LUZHOU LAOJIAO RUSSIAN NEWS.
BFEER < iFMEE x T E

BRERFEAN—REARENEMRAXEENN, SERETTERMBNERAEZIIRFNSFXATNEEOEERE, BT HHFMEE,

VAN
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COOPERATION
GROWTH.

SWE [ 2RE / 1B RmhREHE
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JCB is the industry's premier brand. Tang Cultural Media enables brands to gain higher
brand awareness and better brand reputation through omni—channel digital marketing
such as brand public relations, social media marketing, and marketing activity planning.
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COOPERATION
GROWTH.
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BOB-CARDIF Life is the first Sino—foreign joint-venture insurance companies after
China's accession to the WTO. Tang Cultural Media provides complete PR solutions
through experienced media, PR, reputation and communication consultants.
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BOB-CARDIF LIFE MEDIAS
ey N F

+400% 5000+
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BRAND NEWS DISSEMINATION VOLUME

eeds, scenarios, positioning, and Through various forms of online and offline brand activity planning, high-quality media
BUs resources, significantly improving resources, and extensive participation on new media platforms, the brand has
PXposure rate, attention, activity, and loyalty. accumulated over 5000 high-quality news media reports and reprints, further expanding
> its brand influence.
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"Best Public Relations Campaign"

Tang Cultural Media is an award-winning public relations agency & ranks as one of Global TOP 100 PR Agencies
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COOPERATION PROCESS
afEihtz

Numbers don’t lie — and the results are in. We deliver for our clients. With data,

determination, and the latest insights and tools, we work across teams to exceed
business outcomes. Here are just a few of our successes.
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COOPERATION PROCESS.
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COOPERATION PROCESS.
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Tang Cultural Media's collaboration plans typically include brand diagnosis, solution development, risk assessment,
spokesperson system development, media resource library access, public relations strategy, market and industry insights,
public opinion analysis, crisis PR handling strategy, and communication materials and content creation to help clients

comprehensively enhance brand image, manage risks, and achieve their PR goals.
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PUBLIC RELATIONS

CONSULTANIT.
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| THANK YOU
RRIR R EA 189 mAARSS

It is clear that Tang Cultural Medial understands our needs and industry the best.
Our transparency and willingness to educate clients on how we’re handling your

marketing efforts is refreshing.
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